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] 144 C.823-G 
sq. ft. of 
living 
space 
C-822-G This one 
floor plan 
g is available in 
6 exciting 
C.824.G exteriors 
featuring 
optional fireplace 
and front 
porch 


C-820-G Ud 








... opens new profit 


possibilities for builders of 


Inland 


Inland Homes are of conventional type construc- 
tion and appearance. There are 12 basic floor 
plans and 72 exterior designs. 


* The Inland package offers more than you Il 
find in any other pre-fab package. 


* An Inland Home can be erected in less time 
and at lower cost. You can offer a higher 
quality home than your competition. 


* Floor plans which give a new dimension to 
living—beautiful exteriors and unusual roof 
designs — make Inland Homes easier to fi- 
nance. Their quality is readily apparent to 
both buyer and mortgage men. 


We have a story that tells you how easy it is to 
get started — it's one you can't afford to over- 
look. We suggest you visit us and see for your- 
self why an Inland Home dealership is the most 
valuable one you could have. Write us on your 
letterhead for appointment — or better still, 
‘phone 3880, Piqua, Ohio. 
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YOUR BEST SELLING FEATURE 


What's the most exciting thing in home planning today? Our 
fresh new attitude to color, of course—particularly in bathrooms 


where color is so important to smart, attractive salable homes 


Briggs Beautyware fixtures can make your bathrooms sparkle 
And Briggs employs professional color styling for smartest, attrac 
tive decor. For example, cool green fixtures surrounded by 
nature tones of yellow, chartreuse and red, is one of several 


unusual treatments possible with Beautyware Sea Green 


And all Beautyware fixtures have outstanding selling features 
for your prospects. In every way Briggs Beautyware will reflect 


your professional taste in colors —and quality in bath fixtures 


In Beautyware Sea Green Marquette Tub, Carlton Closet, Twin Lowell lavatories 


ee 





Color styling by Howard Ketcham, nationally famous color engineer 


A-Sea Green B - Chartreuse C - Flame Red D - Yellow 
Other decorator colors compatible with Sea Green are: Beige, 


Gray-Blue, Rose, Violet-Blue, Pale Green, Off-White 


BRIGGS 
BEAUTYWAR 


BRIGGS MANUFACTURING COMPANY, 300 BUHL BUILDING, DETROIT 26, MICH, 














———=THE JOURNAL REPORTS=— 


Like the elevator business, the real estate market fronts the home building industry 


certainly has its ups and downs. Whether the plauds the Federal Reserve's recent 
outlool j [yt od or bad depend upon your viev creasing tine ae count i iting increa ed ce 


pont and whose prediction you beheve. | pon truction costs, limitat of available 
| shiny comments from all facets of the indu powe! and materials an tighter mortga 
Iry, optimism seems to tip the econom'c scale as key factor he say If we built 1 
Real estate men who ce pe nd 100° on the single w houses again this year we could do 
lamily housing market are in for a little belt at the price of a sharp inflationary up 
lightening until the credit situation ease Lhe building costs and price ral the 
cauce of unprecedentedly high demands for i hower Admunistration 
vestment capil i] mortgages in many sections o price level during the 
the country are yoiny begging. ‘The ituation lace of record economu 
| 


‘ 


orsen somewhat before | mprove But 
To seek mortgage money relief, Realtor and bui'd- 
er association leaders are te 
Federa] money managers disagree as to the wis- ional hearings on propose 
dom of the Kederal Reserve Board’s increase of NAHB President Joc _ 
the discount rate a few weel ago. When the | etting 


improvement is in sight 


: up a central 

rate charged member banks to borrow nre a stab upp! 

bederal Reserve banks go up the ioriga home ht 

market generally tightens. Commerce Secretar mitments to builder 

Weel reported to be “cheers about 1] ymount of the 

economy but feels the Fed whion may be a pant, and 

handicap, A New York investment counselos ubject t 

and certain government observer ex per é fore autho 

credit easing soon. They say almo 

of scarce money have been felt already Public housers say 10% of total noueing tmnt 
( ipital im rket tion should be pl iblic unit ‘ 
legislation goes through 


(MM) units a year the 


“Good, very good, indeed — on the whole,”’ sums 
inn «Ot Te ‘ to j i ‘ ) ) ( ( ‘ 
| rH ! ul I a ut | mayor a w thei 

ponsored by the Glickman Corporation, Ne 

York City ! | estate investment 

i hie ( condition in¢ paced by territy 

| 


trial changes that are producing a live na HOUSING STARTS — PUBLIC AND PRIVATE 


ket thie urvey “ay 


Heavy construction is hitting new highs, more than 
olfsetting declines in dollar volume of resides 
tial. In the first 20 week of 1956. heavy con 
truction. i ind totaled S&.87) billion 4 
ibove the previou high in 1955. Industrial 

le accounted for $2.29 billion if this tota 


up 145% over last year a fantastic increase 


Indicat good plant expan bont and movement 


activity for industrial Realtor 


While the economy in general is sailing along at 
a high rate, home building has problem 
Construction cost are headed up as a re 
new wave contract VicGraw- Hill *-caity 

truction cost index measure an incre 

1.4 in the first four months of the ye 

ulting ina figure 5.3°% higher than a yea 
Interest rates are being pressured upy 

Conventional loan are up to yl, to 6 

y' till holding out in many citi 

counts on 30-year VA-guaranteed 


tinue as high as 5 to 7° Where they 

il FHA p do wre d Nontarm housing starts increased 10 from March to April. The 
April 1956 total of 106,000 units, which includes 1,000 public 
housing units, was about 20 below the unusually high volume 
vhere KHLA im ellin at pa ( for April 1955 and 1950, and slightly below April totals in 1952 
4. The 105,000 privately financed units started in April 1956 


septer 
Oct 


‘ ) 
Ly, Big ‘ xception | 


premiun 
represented a seasonally adjusted annual rate of 1,110,000 


Another negative in the residential real estate Preliminary April reports indicate a strong March-to-April up 
mee from Walter F. Drein resident swing in the nertheastern and north central regions. In the 
I South, building-permit volume maintained its March rate, but 


Saving oO 
ite inl and | in League i in the West permits were issued for fewer units in April than in 


ilhof inflationary pre ure con the previous month 
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“Appraisals reflect Value”... 
and 


Appraisers, Builders, Home Buyers, and Lenders all recognize 
* 


Superior Value! 


Everyone knows that Hotpoint’s great reputa- satisfaction—year after year after year 
tion is built on honest adherence to the highest Horpoint kitchens and laundries can be in 
performance, manu cluded in FHA and VA mortgages—so they cost 


standards of engineering 
home buyers only a few dollars a month—far less 


facturing, and service 

That's why financing agencies give maximum 
evaluation and higher mortgages when homes 
include Hotpoint appliances. They know that 
Hotpoint appliances perform with maximum advantage 


than they'd pay in retail monthly payments 

For all of these reasons, the inclusion of Hot 
point appliances ina home work » tO everyones 
home buyer, builder, and lender 


For honest value and performance, you 
can’t beat Hotpoint appliances! 


Hotpoint service standards are as high as 
Hotpoint manufacturing standards 


The if) «) Performance Hotpoint service technicians never stop go 

; ing to school. They are constantly being trained 
and Evaluation of ° 4 r om 

in the best servicing and engineering proce 

Hotpoint Appliances dures, and they are supplied with service 
parts that are genuine and Hotpoint-made 


are maintained by 
Their goal isto assure the peak performance 


HOTPOINT AUTHORIZED and evaluation of Hotpoint appliances through 


the years 


SERVICE TECHNICIANS Hotpoint's quality manufacturing standards 


and expert service form an unbeatable com 


~ 
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Letters 


(sentlemen 


Thank you very much for the 
complimentary copy of the NAR 
EB Roster number. Being a sub 
scriber got me a copy of the maga 
zine but the second one will cer 
tainly come in handy as it will 
now be possible for me to have 
one both at home and in the of 
fice and very frequently it ts 
necessary for us to locate a Real 
tor’s address in a given communi 
ty when I am not in the office. Th 
directory is most valuable 

Clarence M. Turley, President 

NAREB 


Gentlemen 

[ am extremely pleased with 
the current issue. Keep more like 
that coming. It was most informa 
live 


Northwest Realty ‘ 
Jethesda. Maryland i ing 
0 alls 


. 
a 5 


t 
saath: 
Gentlemen 
We are very pleased indeed 
with your magazine and would ADD THE 
like to subscribe for three years 
We thank you for the interest you CUSTOM pecl'iia. 
have shown in our enquiry, and 
in forwarding along the December 
and January issue There is no 
magazine in Australia that we 


know of to equal the standard of 

your publication, and we = are 

pleased that your company wa " we 
vied 


recommic nded to 


William “het & Co, Limited BUILT-INS 


Adelaide. South Australia 


ate! 
gules 


Gentlemen I'l’S EASY to add new convenience and distinction to your home 

I sincerely feel that vou folk with fir plywood built-ins. Storage cabinet wardrobe or built-in 
have a wonderful. informative furniture —fir plywood is the logical material for any built-in. No 
magazine and | enjoy reading all other material is so adaptable to specific design and space require 
the interesting articles from the ments. Fir plywood is light, strong, good-looking. Takes any finish 
many men and women who have Works quickly, easily, simplifies framing —for on-job construction 
contributed their bit to the pro 
fession. | wouldn't be without thi 
fine magazine as long as I am in 
the busine 


or shop-fabricated units 


ete 
? o~ 
Kdwin Weibel 
Columbus. Ohio 





INSIST ON DFPA GRADEMARKS! 


B, 
If you don’t care to damage | ~ 


a page by clipping an ad- FREE PORTFOLIO OF 
eee’ rin P 
vertiser's coupon, use the | sae Gelder cesembie indian 


File folder assembly cludes 

. . | design ideas specifications 
handy inquiry form on application data, Write (USA 
only) Douglos Fir Plywood 


page 9. | Assoc. Dept. NR, Tacoma 2 


Washingtor 
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Prize-winning House By Teen-age Designer «1 


Allen Homes, Fort Wayne prefabricator, manu 
factured this house from a design by Thomas Riffle. 
Dayton, Ohio, high school student who won the $500 
first prize in a design contest sponsored by the local 
home builders. It was erected on the Dayton Coli 
seum grounds for the Montgomery County Home 
Show in April, To get maximum salvage on disman 
tling, double-headed nails were used. Nail-on brick 
was used on the huge fireplace and chimney for di 
jay only. The 1,500 square foot house has three 
er Messe: spacious family separate living 
room, 144 baths and a fully equipped kitchen-laundry 


room 


Save Up to $500 per House 6-2 


Yes, Douglas Fir Plywood Association says you 
can save anywhere from 6¢ per square foot to $500 
ver house with this brand new floor system. DFPA 
ol developed a plywood panel 14%” thick for use 
over girders spaced four feet on centers. It serves 
both as subflooring and underlayment for carpeting 
linoleum, tile or hardwood. The system permits ex 
terior walls to bear right on the foundations, elimi 
nating shrinkage problems Use the handy inquiry 
form for more information 


Dramatize Your Listings 6-3 


With this unique projector you can shoot your 
houses in color, have the film developed in_ strip 
form, turn the projector on and let it show your list 
ings one view at a time unattended, Use it both in 
your display windows and in your office “projection 
room” for prospects. Property managers will find it 
particularly valuable for showing commercial space 


for lease. A built-in screen makes it easy. More in 


Product Progress 
© New Models 
® New Equipment 


® New Ideas 





or obligation for any items reviewed, use the 


To receive further information without cost | 


handy inquiry form on page 9. 








Adslide 
Projector Company, Chicago. Use the handy inquiry 
form on page 9 


formation and prices are available from 


Color Styling at No Extra Cost 6-4 


Kelvinator has unveiled a completely new steel 
kitchen cabinet line in 12 colors plus white at no 
additional charge. A complete line, it features mod 
ern styling without protruding hinges and handle 
and silent drawers and doors. Sink tops are either of 


(Please turn to page 10 








Guide To New PRODUCTS & ADVERTISERS 


Use the Handy Inquiry Form below for more infor- 
mation on new materials and advertised products. 








How to use this Guide: The number to the left of a manufacturer's name is dupli- 

cated on the Inquiry Form. Mark the numbers on the Form about which you want 

more information at no cost or obligation. Cut out Inquiry Form and mail today. 
NEW PRODUCTS ADVERTISERS 


Allen Homes, Inc. ) American Houses, Inc tack Cover 
Prize-winning House W. G. Best Homes, Ini 24 
Douglas Fir Plywood Association Briggs Manufacturing Co 
New Floor Deck System ( w Cy 
: : 4 arrier rporation 
Adslide Projector Company 9 Douglas Fir Plywood Association 
Listing Display System ( BH \\ H | , 
American Motors Corporation = ay Soeues, oe 
Kelvinator Color Kitchens Uhe Heirloom Company 
Closures. Inc. Hotpoint, Ine 
Folding Door Inland Homes Corp 
U.S. Plywood Corporation Marvin Kratter 
Porcelain-faced Plywood Lincoln Pres 
Air Comfort Company Che MacMillan Co 
Plan-holding Cabinet Miller Sewer Rod Co 
Dishmaster Corporation Moorlee Display Advertising 
New Budget Model Seimei Me 
9 Mulholland-Harper Co P ee. eta 
. I Perfect Home” Magazine 
Real Estate Signs ls 
10 American-Standard Reynolds Metals 
Promotional Material Sethch Sign Company 
Delco Division, General Motors 
Garage Door Opener 4 . 
2 American Welding & Manufacturing Co Journal Handy Inquiry I orm 
Folding Closet Doors : r 
Roseman Tractor Equipment Co 
5-in-1 Landscape Tool 
Realty Supply Co Products Editor 
Photograph Protectors 
Bulldog Electric Co 
Plug-in Strip Molding 
Brammer Manufacturing Co 
Kitchen Cabinets for Built-Ins 
A. Lawrence Karp 
Furniture Diagramme: 
Van Packer Corporation 6-1 6-11 
Brick Prefab Chimney 6-12 
The Trane Company 6-13 
Packaged Air Conditioners 6-14 
Carner Corporation 6-15 6-25 $5 
New Room “‘Weathermakers” 6-16 6-26 
John Bean Division 6-17 6-27 $7 


Burning Machine for Developers 618 aan 
NEW BOOKS 6-19 6-29 


6-20 6-40 
The Real Estate Handbook 
Boeckh’s Manual of Appraisals 
Financing Metropolitan Government Name 
Why Families Move 
Personal Influence 
7 Quality and Competition 
The Agricultural Regions 
of the United States 4 street 
29 Real Estate Appraisal , 
3) What People Want When They City Zone State 
Buy a House 


NATIONAL Rear Estate AND BuILpING JoURNAI 
427 Sixth Avenue S.E., Cedar Rapids, Iowa 


I want to know more about the items checked 
below. Please see that complete information is 
sent to me without cost or obligation 


6-21 $1 
22 82 
62% +4 
6-24 4 


hirm 
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ANNOUNCING rue ) 


Tew 
KEY LOKBOX 


BANISH KEY PROBLEMS FOREVER 


MOST USEFUL AND TIME SAVING DEVICE EVER OFFERED 


a SIGN OF 
PROGRESS 


Permits 50% more time for actual Selling, Showing and Listing 
of Properties 


@ Only one key needed to every listing in any co- 
operative group whether there be 10 or 10,000 


@ Eliminates going after and returning key to listing 
office. 


@ Eliminates duplicate keys and key boards 


ideal for all Sales, Rentals, Property Management, Builders, Sub- 
dividers, Architects, etc 


Perfect for any listing whether Furnished, Occupied, or Vacant 


PATin? PENDING 


Non-duplicating keys 
furnished 

Pilfer — Tamper Proof 
May be used on doors or 
windows — front or rear 


Made of Durable 
Stainless Steel 


FOR FURTHER INFORMATION 





EXCLUSIVE DISTRIBUTOR 


MOORLEE DISPLAY ADVERTISING 


239 No: Robertson Bivd Beverly Hills, Calif 





a 
| MOORLEE six scecenen 


PROPERTY AND FOR SALE SIGNS 
LOOK BETTER « LAST LONGER 


AND Bring Results 


Let us show you how the FINEST can be had for LESS 


py 





A complete stock of REALTOR'S & BUILDER'S STOCK ITEMS on hond 


SOLID STEEL, ANCHORED, ANGLED, SIGN STAKES 





FREE DESCRIPTIVE FULL COLOR 
LITERATURE AND PRICES SENT 
AT ONCE 














Yoke) 144: DISPLAY ADVERTISING 


239 NORTH ROBERTSON BILVE BEVERLY WILLS CALIF 


June, 19 





Product Progress 


Continued ft 


enamel 
All 


four-way 


teel or fabricated plastic in choice of color 


deluxe model | 


have crumb and 
with 
hat breadbox Covel 
Another model take 


face cooking 


shelf 


cup trainer 
soap basket 
cutting board and cutlery tray 
any gas 


Another 


faucet pray, plu towel 
built-in sur 
model has a 


or electri 
top movable 


mixer 


Less Folding (Door) Money Needed 


A quality folding door has been 
produced by Closures, Inc. to sell 
supply dealers for 
$10. “Closur-Dor” is a 
cloud-white”” embossed vinyl door 
which 1 
and ha 


to building 
less than 


electronically heat-sealed 
a steel leading edge with 

security latch It carrie the 
(sood Housekeeping Seal of Ap 
proval and | against 
defect 
plete instructions. 


guaranteed 
for one year 
all 


installat 1 are 


factory Com 


and 
hardware for eas 


nece 
ary contained in 


eat h par kage 


Panel Discussion 


A new word has been coimed for dicu 
wood panel for commercial and home uses, ex 
terior interior. It 4 Porc-Lin-Ply A product 
of | States Plywood Corporation, thi 
porcelain faced plywood panel is less expensive than 
many other materials of its kind. Weatherproof and 
backed with a metal sheet to assure minimum distor 
tion 10° x96" 16” thick 
hade are included 
stalls 
covering 


the 


and 


nited new 


the panel come and 5 


Colors are standardized and nine 
in the line. Store and 
kitchen and 


wainscoting 


for Pore 


hopping center, shower 


bathroom column 


walls 
helving int 


Lan-Ply 


amplings of man 


lise 


To Plan And To Hold 


Users of “Plan Hold, 
for blueprints, 
interested in the 
newest de velopment 


6-7 

friction-type vertical filing 
maps. records, et will be 
Air Comfort Company Division 
A sturdy. steel cabinet ha 


Plan Hold 


system 


hee i 


designed for storing equipment which 
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To receive further information without cost 
or obligation for any items reviewed, use the 


handy inquiry form on page 9. 





protects valuable records from dust, dirt and dam 
age. The latest addition to the family is finished in 
gray hammertone and designed with a built-in wall 
plate that will accommodate 20 Plan Holds. The cabi 
net is 52” high by 34” wide and has a depth of 36” 


Budgeted Dishmaster 6-8 


Tones —- Dishmaster Corporation 

. of Pontiac, Michigan, an 

nounces the Dishmaster 

*300.° The new model ha 

the same working parts 

as the well-known Dish 

master Deluxe but replac 

es only the center spout 

using the existing faucet 

instatlation. It can be in 

talled in minutes and has the same full-day upply 

of-suds feature as the Deluxe. It's well-suited fo 
modernization as well as new construction 


Signs of Sales Activity 6-9 


Economy, durability and prompt availability are 
featured in the colorful aluminum “sale” and “rent 
signs offered Realtors 
by Mulholland-Harper 
Co. Specially treated 
aluminum signs are 
printed in eye-catching 
enamels baked to a hard 
high gloss finish. resist 
ant to weathering and 
wear. Choice of letter 
ing and color is wide. Screens are kept on file so re 
orders may be filled without delay 





Blueprint for Sales 6-19 


A complete package of promotional material to 

boost the sale of new homes is being offered to build 

ers by American-Stand 

ard. More than a dozen 

booklets, plus related ma 

terial, are included in the 

professionally - prepared 

guide Blueprint for 

Sales; “Blueprint for Pro 

motional Events; Blue 

print for Publicity and Ad 

vertising; Sample Public 

ity; Sample Newspaper: 

Advertising; Sample Di 

rect Mail; “Blueprint for 

Signs and Displays; 

Blueprint for the Grand 

Opening: Sample Home Brochure Kit; American 

Standard Bathroom Planning Book; Housing Act of 

1954; “This is Your New Home” booklet. Copies of 

the new “Blueprint for Sales” are available only 
through local American-Standard sales office 


Please turn to page 13 
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The Vaughn Building, Dallas, Texas 


Owner 
The Spartan National Life Insurance Co 
Jack C. Vaughn, President 
irchitect-Engineer 
Wyatt C. Hedrick, Dallas 
General Contractor 
The Henry C. Beck Co., Dallas 
Integrated Wall System Fabricator-Erector 
Texlite, Inc., Dallas 
Reynolds Aluminum Applications in this Building 
Windows « Aluminum Extrusions for Wall Framing System 








Reynolds Aluminum Service 
to the Building Industry 


Reynolds makes available expert help in 
aluminum design problems and in selecting 
from a wide range of standard Reynolds 
Aluminum mill forms, in addition to these 
performance-proved Reynolds Lifetime Alu- 
minum Building Products: 


For Home and Farm: 
Gutters & Downspouts 
Reflective Insulation 





Residential Windows (Casement, Awning, 
Traverse, Double-Hung, Basement and Utility) 
Corrugated and V-Crimp Roofing and Siding 
Weatherboard Siding—Flashing—Nails 


Industrial, Commercial: 
Center Pivoted and Commercial Windows 
Reynowall, exterior insulated wall system 
ReynoCoustic, aluminum acoustical system 
Reynowall, interior partition system 
Reynoside, aluminum siding in modern 
architectural designs 
Reynodeck, aluminum roof deck 


Write te: Reynolds Metals Company, 
Building Products Division, 2016 
South Ninth Street, Louisville 1, Ky 

















WwW do people buy from certain firms? The influence of 
opinion leaders in a community, says Dr. Paul Lazarfeld 
has the most telling effect on buving habits and, in turn, the 
uccess of a business 

Dr. Lazarte ld, a leading SOK iologist ind prote ssor at Columbia 
Universit has made careful studies of buying habits over the 
past 15 years. In his new book entitled Personal Influence, he 
reports that most often a purchaser s decision as to where to 


buy is brought about by the recommendations of other peopl 


| what certain persons say about a business firm and its way 
Why Do People PFs 


Who exerts this influence? Dr. Lazarfeld questioned the peo 
ple whose advice is sought. He found them to be opinion leaders 
i] not necessarily people with the biggest jobs, but certain key 
Buy of You : persons in all stratas of society whose opinion is respected, He 
describes these leaders as more alert, more eager to get informa 
tion so they can pa it along to other 
If you can get these opinion leaders on your side, Dr 
Lazarfeld points out, they will help sell you to the rest of the 
population Not only is their recommendation important but in 
many cases it has the crucial effect on the decision to buy 
This is partic ularly true in the field of real estate. Real prop 
erty 1s not a frequent purchase yet it is a large and important 
one, So prospects ask the advice of opinion leaders. With whom 
hould they deal? Can Jones Realty be trusted? 
These are the principle s upon which is based the OWNER 
SHIP public relation program for Realtors. Awarded on an 
exclusive basis to only one leading Realtor in a community 
OWNERSHIP Magazine he Ips keep him favorably before the 
opinion leaders so that they will transmit their recommendation 
to others. In this way, OWNERSHIP. continuously build 


recommendations for the Realtor 


A Staunch Supporter of This Principle Is Nellie A. Iman 


Realtor Nellie A. Iman of Slater, Missouri, say Several 
vears ago I became a sponsor of OWNERSHIP Magazine, to 
be sent as my own publication to key customers and other in 
fluential people in my community. OWNERSHIP has won 
generous praise from these people. Not only is OWNERSHIP 
attractive, but recipients talk about the selective and informative 
real estate ideas it contains 

In this busy world of today, it is most important to me that 
something as fine as OWNERSHIP goes out as my personal 
messenger of goodwill each month without any effort on m 
part. OWNERSHIP is doing a wonderful job for me at all times 

Typical of the leading Realtors associated with OWNER 
Slater. Missouri in 1945. In 1947 SHIP are: Crawford & Conover, In Seattle, Washington 
she was clected secretary of the Matthew M. Cox Co Melrose Massachusetts; Stevenson-Wil 
Central Missouri Real Estate liams Ci Vt. Lebanon, Pennsylvania; -P. I McCanna, Ine 


Nellie A. Iman started her own 


real estate and insurance agency in 


Board, one of the most active Albuquerque New Mexico; W. P. Bridges, Jackson Mississippi 
boards of its size in the nation, In MacBride Realty Co., Sacramento, California: T. H. Maenner 
addition to serving continuously a Co., Omaha, Nebraska; Gail M. Wanless, Springfield, Minois 
local secretary, Miss Iman has been . ‘ 

elected to various offices of the 

Women's Council and Secretaries 

Council and as vice president of 

the Missouri Association, one of 

the first women of the state to be 

«0 recognized, She represents only 

tock insurance companies. Also UNDER ALL 1S THE LAND 

he is now serving her second 

term as chairman of the legislative 

committee of the Missouri Insur 


ance Agents’ Association andr NATIONAL REAL ESTATE AND BUILDING JOURNAL 
ceived a plaque at that groups last 
cenian t “? CEDAR RAPIDS, IOWA 


convention for outstanding service 
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Product Progress 


di 


Push-Buttons Push Sales 6-11 

Push-button opening and closing of the garage door 
with a radio unit simply installed in any make of car, 
with it counterpart Operating from any type garage, 
old or new is highlighted in the “Delco-matic” opera 
tor. Developed and recently introduced by Delco 
Division of General Motors, the operator is distrib 
uted, installed and serviced by Crawford Door dealers 





To receive further information without cost 
or obligation for any items reviewed, use the 
handy inquiry form on page 9. 
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New Doors Open To Steel 


A steel 


folding 
unit with full-widtl 
opening and minimum 
projection into the room is 
offered by the American 
Welding & Manufacturing 
Company. The “Amweld” 
folding unit consists of four 
hinged in pairs and 
full ac 
Handy 


man plus screw driver will 


( loset 


panel 
opens to permit 


cess to the closet 


install the unit in a matter 
of minutes 


5-in-1 Landscape Tool 


No need to load and haul plow 
blade 


6-13 
discs. meekers, 
to and from a landscaping opera 


tion 


and drag 
with a recent in 
novation called Lhe 
Roseman ‘Tiller Rake 
Considerable cost reduc 
tion resulting from the 
this land 
cape and seedbed prep 
tool ha 
reported to the manu 
facturer, Roseman 
Tractor Equipment Company. The Tiller Rake, at 
tached to the three-point hydraulic lift of most trac 
tor doe e 
tool 
turbing problem of builders and landscapers 


use of new 


paration been 


veral soil working operation 


and should find application to the terrain-di 


Please turn to page 
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Offer Luxury Living at Low Cost! Perfect for ‘Unusual’ Lots! 


Look at all the room you have t« give more house on a small lot 


sell in these all new, distinctively 
sign by pace on 
Our De 


to sell the families that need more 


custom de ilimited budget 
Now you can offer 

the luxury of space at the cost of a fit vane 
ind 4 level designs into your sal 
Write for new folder 
floor plans, price ind franch im 
| bask 


modern 
Homeway! ign Department can 
these ay ious bul compact 4 
much smaller conventional house 
These are not ordinary plit program 
levels.’’ They're architect 
designed to solve the problems of information on eaplit-leve 


a sloping or “unusual” lot ind ranch model 


GBH-WAY HOMES, INC. 
DEPT. J, WALNUT, ILL. 


The Gicluioe Real Exate Sign’ 


TRADE MARK REGISTERED 








ACCEPTED NATION-WIDE 
MODEL FOR 1956 Getler than ever! 


STTLILH Sign Coe 
2343 S.HANLEY ST.LOUIS.17,MO. 
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“ MNOWS BE6T 


ABOUT AIR COME 


THE QUESTION 
AND ANSWER 
1018) .4 


about Home Air Conditioning 


What dees year ‘round 


residential air conditioning coset? 


ree air conditioning booklets 


will help you sell your houses 


. How much will my ait conditioning cost?” lo he Ip you know and understand air conditioning 


“Can | add year-round air conditioning later, using Carrier has pre pared a library of air conditioning book 
my present heating system ¢ lets for real estate people We'd like you to have it and 


t’s s fo sking 
livery day air condition-minded prospects are firing its yours for the askir 


questions like these at real estate people " 
With the rapid increase of air conditioning installa 


tions in new and old houses, you'll hear these questions first name in air conditioning 
more often. Ready answers will help you sell houses 


many ways. ( Because ait conditioning is far more than 


CARRIER CORPORATION 


the way to overcome summer heat indoors. It also brings a N \ 
ra ‘ ew 


S. Geddes Stre 
freedom from dampness dust pollen, drafts. ) p 

You ll be able to advise your builder clients on the 
popular design features which air conditioning makes 


possible, explain the advantages of living with year-round 
air conditioning, improve the salability of old houses by , 


adding air conditioning, win the confidence of prospects 


An understanding of air conditioning serves you in --- 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


with your accurate answers to their questions Cit 
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| OOKING for new business? Then keep an 
4 eye on retail lumber dealers. They are 
seeking ways to create new business for 
themselves and consequently are getting into 
activities that should be handled by compe 
tent real estate men 

lo understand this, you must first under 
stand the plight of lumber dealers. Many 
are facing increased competition and there 
fore are suffering serious losses of business 
Viore conventional builder their volume 
customers) are shifting to prefabrication, On 
larger projects, out-of-town mass-builder 
come in with their own source of lumber sup 
ply. More manufacturers are selling ma 
terials direct to builders, bypassing the retail 
yard, There is competition from price-cutting 
marginal yards 

lo solve these acute problems, aggressive 
dealers are following the simple truism 
He who control the building ell more 
materials.’ 

Accomplishing this has called for finding 
more ways to be of service to builder cu 
tomers. Many dealers have started offering 
builders package prices including all the 
materials, panels and trusses for a complete 
house 

Dealers are taking over financing prob 
lems for their builders 
terim. They are operating home planning 


permanent and in 
departments and getting the lon share of 
the materials for the houses or improvement 

Viore dealers are getting into actual con 
struction. More than 22°% are in it. according 
to a Building Supply News survey 

1/1 these activities lead up to the next big 
tep that cuts right across the real estate 
man’s bailiwick: land development, project 
planning, coordination and merchandising 

There’s nothing wrong with lumber deal 
ers going into this phase of the housing 
business. for certainly with the increasing 
land shortage and high development cost 
land development needs to attract all the 
capital it can get. The important thing to you 
as a real estate man is that those who've gone 
into it in a big way find they have a bear 
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Editorial 


You Can Help Lumber Dealers 


by the tail. They need help in project plan 
ning. coordination and merchandising 

Here are specific areas where you can be 
You can find and assemble the 
land. for vou know what sections of town 


of service 


are most desirable and how to negotiate with 
the land owners. You can set up a yndicate 
for financing its purchase and developme nt 
You can see that it’s platted properly and 
approved by FHA, VA, health and municipal 
official 

You can set up building restriction and 
the architectural control committee to en 
force them. You can parcel out the land to 
participating builders and fit their construc 
tion activities into the master plan 

You can arrange for those builders to pu 
chase their matenals through the lumber 
company, extending volume discounts to 
ave the builders money 

You can offer valuable advice on what 
tvle. size and price house to build, what 
product and features to melude to help sell 


the house 


Your most important service is merchand 
ing. Lumber dealers simply are not equipped 
to sell houses properly and successfully in 
competitive markets. You can supervise the 
project timing, it adverti ing and pro 
motion. You can supply competent sale 
personnel upervise the demonstration 
house You can qualify buyers for mortgage 
and line up their finan ing You can close the 
ale competently and quickly 

The service you offer a specific lumber 
dealer may not include all those listed. You 

to be of service 
How much you hould do depend entire! 


on the individual situation 


may find still other wa 


The trend is cleat Ihe lumber dealet 
has entered your picture He needs he Ip that 
only real estate men car upply You can 
offer him the same help you ve developed for 
mall builder You will create new busine 
for him. for your builders and his. and, most 
important you will develop a big me 


ource of sales commission 


4) 


[aye 2 Le 








Report or 


The Houses Wome 


American housewives have a pretty good 
idea about what they want in their houses. 
And they approach it sensibly, too, keeping 
an eye on the checkbook, choosing features 
they want most, sacrificing things that 


can be bought or added later. Here's a 





Most housewives want more pleasant back entrances with a 


r report of the best ideas from the congress of 
“mudroom” and a half bath inside, convenient for whole family 


Plenty of storage built-ins and closets were urged by the house 103 housewives sponsored in Washington 


wives, They want at least five feet of hanging space per person 


last month by the Housing and Home 


Finance Agency. 





Southern housewives especially want outdoor play and living space in backyar 
Here a carport set off from the house provides a low-cost, private play area 











Vomen’s Housin: 


Want—a Guide For Making Your Homes More Saleable 


WHAT HOUSEWIVES WANT MOST 
Space from 1,200 to 1,500 square feet 
Individuality 
arrangement 


Price 310,000 to $15,000* 


WHAT THEY’LL SACRIFICE TO CUT COSTS 
Garages 


Separate dining rooms 
Dens 


in lot placement, exterior style, interior 


Utility rooms 
Extra gadgets that can be added later 


THEIR MINIMUM REQUIREMENTS 
Three bedrooms 
12 baths 
Ample closets and storage 
Family room near or part of kitchen 
No extremes in architectural design 


ost housewives want a dining room, but to cut costs will accept a dining spa 


e“L” of a living room. All want small dining space in kitchen or family area 
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YHESE. re 


r 
| the 


average 


qjuiire 
middle 


hou ‘ 


ment 
micorme 
wile int 
he 1 willing lo 
what she consider 
Phe 104 

ah 
ented all 
10) 


location 


acrilice o1 


housew ive 
HERA 


ectpon 


re 
of the « 
bn yroup 


into discu 


each group 
cause of local taste 
veral factor 


thi 
12 of 
illustration 
dislike 
houses for 
the ult 


orl ( 
accompany ing 
Their like 

le in planning 


guide 
howe 


and 


re earch ver rt 


your own judgment and experience 


vise lo 
ol thi 


here 


and 
Rather 
only to 


re-draft plan 
report alone 
hould 
hould carefully 

he following 
mendations from each of th 
differ from the general 
in the illustration 


eryve 
XAT 


para raph 


irea 


ccm Father's needs got varied 


said he should at least have 
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eee e eee eeaeeee. 
mivited to 
Admini trator 
ountry 
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and Trvirharritirn hye List 


Although each house differed in 
housewive 


which are 
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miust be temp red 
peciiication 
the 


point 


imi ye 


ol agreement ce 


to house ce 
They show 
itl house 


[pone to get it 


gned tor 
what the 


wha 


her 


the hou init 
Albert Col 
lhe, 


Onl 
re pre 
were livide | 
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out by 


were 


Vol ke | 
Lt nerally avreed 


described in the 


valuable 
market 
vith 
wouldn't be 
the basi 
bor ught forth 
the factor 

| 


tl low ai 


ale. Like any 


It 
on 
j ea 
oul you 
hur ¢ 
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market 


Hhayor ret 
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attention. Most 


a bench in the utility room 


housewives 





Connecticut 
Maine 
Massachusetts 
Vermont 

New Hampshire 
Rhode Island 
Upper New York 


TOGRAPH BY HAR 
Many of the groups prefer traditional windows, but re 


movable and easy to clean. They say picture windows 


should be used only if there is a desirable view 


satel aint — aioe New Jersey 
emily Reom 
.o «4.0 

f SeoROOM FAMILY ROOM eae 


Lower New York 


0-0 1415-8 
O21, 1s” « aro 
BEDROOM KITCHEN 


LIVING 


¥ (Oe 218-4 


BEDROOM 


Division of activity and sleeping areas is a must, accord 
ing to the housewives. They also want rooms arranged 


to eliminate cross traffic. This plan achieves both 
Illinois 


Indiana 
Ohio 
West Virginia 


One group of housewives will sacrifice bedroom space 
if more builtins and storage are provided, Another 


group wants larger bedrooms than usually provided 


PHOTOGRAPH BY MAE TA ‘ 


Basement 
wer 

Backyard 

Two stories 

f ve teet yt 
per person 


Bathroon 
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Pennsylvania 
Delaware 
Maryland 
Virginia 
District of 
Columbia 


Alabama 
Florida 
Georgia 
Mississippi 
North Carolina 
South Carolina 
Tennessee 
Kentucky 


lowa 
Kansas 
Missouri 


Half bath 
kitct 
ympatibdie 


nex 


en 


form 


No fences arour 


Less lot depth 
frontage 


HOUSEWIVES 


shaped ivir 


f 


Vining area 


fi, ding par 


y roon 
pace r sther 


(,arder 


HOUSEWIVES 


Abundant st 
Farr ily re ry 
eparate, qu 
Mud-roon 


f atnher < 


pace 


t te 


aes gr 


a yards 
to get more 


g roon 


in the 


titions 


than 


gaaget 


at rear of h 


WV AN | 


rage sf 


et HviInNg roor 


th place tor 


They want essential appliances only, preferring to get their own 


as they are 


able 


They want more space, 


not more gadgets 
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All the housewives want to do their own landscaping, 


should save some trees 


«xl or seed the lawn 


ving wa 


the 


_ 


Nearly all want kitchens facing backyards. One group wants the 


house 


Housewives insist on curvilinear 


side 5, 


1956 


the rear. Another 


ra 


."_* 
¥ 


- 


wants interior kitchens 


a 


> 


MY heated 


:s /._ 


Te... 


and they want a planting 


streets with sidewalks on 


area between sidewalk and 


both 


curb 


19 





Michigan Colorado 


Idaho 
Montana 
Nevada 
North Dakota 
South Dakota 
Utah 
Wyoming 
Nebraska 
Eastern 


Minnesota 
Wisconsin 


Washington 


1) feet betweer 


30-toot setbac 

Aore privacy 
nome 

tity tine 


ree 


Northern 

C alifornia 
Florida 
Oregon 
Texas WANT 
Missouri 


{OUSEWIVES 
Arizona 
Arkansas 
Southern 
California 


Long Island 
Western 
Washington , 


45'x 100 





g on house Louisiana 
0’ 14’ kitcher 
ining 
No laundry i 


New Mexico 
Oklahoma 


Texas 


pace 


ombined la nar 
de entrance to hou: 


Half-bath near kitchen 


cening 


Eight toot-! gn tlat 


ied beams to catch dust 


10 expos 
No attic or basement 


versized garage wit vernead 


et 


rage platforms 


itside electrical outlet 


Notes On New Books 


Two important new books on appraising, plus a new edition of 
Boeckh’s Manual of Appraisals and several new publications in 
book 


Here is a rundown of books and pamphlets recently published. 


related fields make the current market important to you. 


y OUR library of books on real of the standard general works on 
estate probably doesn't grow real estate practice The Real Es 
tate Handbook, edited by | (; 
Holmes (Prentice Hall, 783 pages 
$10). Divided into 14 sections, the 
book is designed to give the new 
comer to the field a comprehensive 
picture of the principles underly 
ing 


and bounds, but a sur 


by leap 
vey of some of the new publica 
real estate and related 
field how the opportunity 1 
there. The number, quality 
variety of new publications avail 
tate 
and here are some deserving 


tion itt 
and 


able to real e men is mecreas modern real estate practice 


ing The list of contributors is impre 
your attention 
Reprinted for the xth 


ince its publication in 1948 1 


sive, and although too general in 
the article 
the 


time some Cases 


For 


are of high 


one caliber real estate man 
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Janne 


Real 


already active, the book is chiefly 


because it cover area 
out of hi 


allows 


of interest 
that 


because it 


| 


may be and 


range 
him to go 


ove! 


basic information again 


In more pec ialized areas One 
of the most important publication 
is the edition of Boeckh 
Vanual of Appraisals (KE. H 
Boeckh and Associate: 
$18). This standard work, now in 
its fifth edition 
100.000 


new 
844 pages 


incorporates ove 
individual square and 
cubu hundreds of 
tables, specifications and variation 
for practically every build 


uch 


foot cost figure 


type 

ing. Chapters are devoted to 
problems as 
land tax equal 
zation, capitalization and method 


depreciation, obsole 


cence valuation 
of appraising for spec ial condition 
fire insurance, for example \| 
so available from the same pub 
lisher are work sheets to be used 
with the Manual. Each tablet con 
tains 25 sheets and are 
two tablets for $1 


pri ed at 
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New Training Film and Manual to... 


... Start Your Trade-in Program 


How do you get capital to start a trade-in house program? What 


forms and systems are needed? How can you train your salesmen 





to use this valuable sales building idea? These and many other 
questions are answered visually in a new 30-minute training film and 
manual being produced in Detroit. It’s based on the trade-in opera 


tions of a highly successful Detroit Realtor 


[' IS becoming more and more’ gram. Its method has been of in i) a 
evident in the real estate busi terest to brokers nationally for the operation 
ness that trading will play an im past several years. It is a simple The approximate 
portant part in a broker's abilit: completely workable method of film which is bein 
to do business under cond te: trading that is not only beneficial Detrouw right now 
they exist in the real estate pro to the purchaser of a home but to available nationally ij 
fession today. Families are grow the seller and broker as well Fall of 1956. The package 
ing and need larger and more ade lo get this trading story to the clude the film. a commentary 
quate housing, and have little cash = ygreatest number of brokers. a De cording. and a manual gir 
to purchase a more suitable home troit firm is now developing a complete story tep by 
Most of their money is tied up in lide film giving the story of how how a trading operation 
their equity in the smaller home to trade, patterned after the Gor y be set up in any real « 
This places the broker in a pos! don Williamson Company trading imization im the counts 
tion of getting the money out of operation in Detroit The film ill al 
the smaller home in order to make The Gordon Williamson Com modeling and reno 
the purchase of a larger home pos pany in 1955 did a $22 million — properti« 
ible for today’s growing families volume in residential real estate and 

How is thi accompli hed? By During that vear. 150 unit ile , 
trading! And how do you trade? were a direct result of trading by the ( 

a question that has been For the first two-menth period i par 
by hundreds and hundred 1956. the Gordon \WVilliam Phe complete 

of brokers throughout the country Company effected 58 trades and | ‘ised to 
here is, however, a large broker continuing to trade day in and 
age firm in Detroit which has de day out. Needle to say, Commi 
veloped a successful trading pro ions have increased from 25° to 


\ new symposium volume on included plus reports on three gen 
Financing Metropolitan Govern eral discussions. An excellent bib 
ment has been published by Tax  liography adds greatly to th line 
Institute. Inc 295 pages, $5 of the publication 
The volume treats one of the ma Three new books | ( thy ( tri he 
jor community problems: how to concerned with real estate p: u a trading 
finance the ever-increasing gov but of considerable inter is company and 
ernmental services which the time those interested in general al that 
demand. Six papers by distinguish estate problems are Why Faniln 
ed authorities concern economic Viove. by Peter H 4085) ree my of the film 
trends in metropolitan govern Press, 220 pages. $4); Personal In- ¢ any. you may 
ment. Arthur Rubloff of Chicago fluence, by Elihu Katz and Paul wu 0 Real Estate T1 
contributes his views on shopping F. Lazarsfeld (Free Pre WW =Box 4838, Redford 
center development and the re pages $6); and Quality and Com troit. Michigan. The 
vitalization of downtown area petition, by Lawrence Abbott (Co- package 
while Harry B. Shaw of the Wash lumbia, 229 page around 
ington Suburban Sanitary Com Families Mowe ' 
mission discusses sewage and wa vation by a Unive 
ter problems. In all, 26 papers are 
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How To Build a “Real Estate Department Store” and Produce 


$25 Million a Year 


Lane Realty credits its amazing record to foresight, 
specialization and service. Client builders are 
given help in every phase of their operation: Land 
acquisition, design, advertising and sales. Lane's 
future plans include development of 15,000 re- 


cently acquired acres in New Jersey. 


AXIMUM attained in the real 
| estate field if the organization keeps an expert 
eye focused on present and future economic trends, 
departmentalizes itself in order to handle efficiently 
every phase of the real estate busine 
every Way po 
clients.’ 

Such are the conclusions drawn by Louis W. Licht 
president of Lane Realty Company, of Forest Hill 
L.. 1., N. Y., during the 13 years hi 
busines 

That these policies have paid off is reflected in the 
fact that the company is handling gross sales in ex 
cess of $25 million annually, Of this, approximately 
$20 million represents sales of homes in new develop 
ments and resales of older houses. while the other $5 
million represents land transactions, commercial and 
industrial leasing and sales, and other activities 

Since Lane Realty was organized in 1942, the firm 


succes can be 


and seeks in 


ible to serve the best interests of its 


firm has been in 


Nathan Licht, in charge of new home sales for development 
builders, is shown here with two clients at a new project. He 


spends most of his time in actual contact with his builders. 
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has sold more than 20,000 dwellings, with 
sales volume being maintained steadily 
year. As Mr. Licht puts it 

“There have been virtually no peak 
from one year to the next.’ 

Advertising itself as the “Real Estate Department 
Store,’ Lane Realty has seven specialized depart 
ments: New home sales; existing house brokerage: 
land sales and leases; commercial leasing and sales of 
established businesses; industrial land and building 
sales and leasing; and real estate investments 

The principals in the firm are four brothers: Loui 
the eldest, who heads the company and coordinate 
the activities of all departments; Harry, who is in 
charge of construction; Michael, in charge of re-sale 
of residential Nathan. 
merchant, custom and 


a high 
year afte 


and valley 


properties, and who is in 


charge of new home sales for 
development builders 

In addition to the four Licht brothers, the company 
has a total of 62 full-time employees. Approximately 
20 more people are employed as salesmen over week 
ends, largely in new home developments 

“Due to our 


knowledge of 


close association with builders, and 


our | Oul 


construction = tec hniques 
Licht say It was inevitable that one of u 
bitten by the building 


con eque;n c 


would be 
bug ooner or later As a 
brother, Harry, has taken a sab 
batical leave from the firm and is now engaged in 
building a 130-home development in the $25,000 to 
$30.000 price Westchester County. New 
York. Any of own building activities. however 
will be planned so projects will not be in direct com 
petition with present or possible future client 

In 1942 Louis and Harry Licht fore 


our 


range in 
our 


aw a fabulou 


Lane Realty land sales to project builders is a major part of the 
company’s services. Here Jay Pearlstine, head of Lane's Land 


Sales Department, shows a builder client the location of a tract 
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in Gross Sales 


future for Long Island. Louis was an attorney 
cializing in real estate law at the time. Harry was 
a licensed real estate broker. The firm was organized 
with the conviction that all necessary ground-work 
could be laid and the company would be ready to 
meet the opportunities which were bound to come in 
the postwar period 

How right their foresight and planning proved 
can be seen in the fact that more than 350,000 
dwelling units have been built on Long Island since 
the end of World War II 

Lane Realty acted as broker in the sale of a great 
deal of the land on which these houses and apart 
ments have been built, and in addition sold 
several thousand of these new homes 

“It is particularly important that complete service 
be supplied to builders,’ Louis Licht says. “We do 
everything from helping a builder analyze his poten 
tial market and determining the price range in which 
he should build, on through the processing and ob 
taining the permanent mortgage for the buyer of 
the property 

“We work with builders on the design of their 
houses. From long experience and intimate familiari 
ty with the area, we have a specialized knowledge of 
what style and price house will sell readily in al 
most any given locality 


spe 


has 


“We find that mentioning recognized brand names 
to a prospective buyer, and in our advertising, helps 
sell the house. This applies particularly to major 
kitchen appliances, such as Hotpoint, GE and West 
inghouse, Magic Chef ranges and Bendix washers 
These names are always used in our ads and bro 
chures. The buyer does recognize brand names. In 
talking with the prospect, the 
lesser-known brand names, such as for the thermal 
insulation, kitchen cabinets, and so on. This helps 
convey the idea the builder has used quality prod 
ucts. In other words, if the material or equipment is 
designated by name of manufacturer or brand, the 
prospective buyer feels that he’s not buying jack 
leg products.” 

“We help the builder find his land, arrange hi 
interim financing for construction, and then mer 
chandise his product intensively. This merchandising 
extends right down to advice on furnishing and othe 
wise dressing up his model house so it will have 
maximum customer appeal 


salesmen mention 


‘We go outside our organization for expert adver 
tising assistance, and we employ an outside public 
relations consultant. Each of these activities are 
laced in the hands of recognized experts who have 
iad long experience in the real estate field.’ 

Although they are primarily real estate specialists, 
members of the firm are also public-relations minded, 
and have been responsible for various merchandising 
innovations or “firsts” in the handling of real estate 

For example, Lane Realty was the first in its area 


to use radio and television time for real estate ad 
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Louis W. Licht, eldest of four brothers 
in Lane Realty, guides the overall op 
eration. He serves on the public rela 
tions committee of the 
Builders 


being active in real estate affairs 


Long Island 


Home 


Institute as well as 


vertising This was done as an experiment and Is Tho 


longer used because it was found to be not as effec 
tive as newspaper advertising 

Several ago, Realty was the first to 
use a two-page center spread in four colors in the 
New York Times Magazine, which has 
culation 

One of the most effective ty pes of institutional ad 
vertising used by the firm has been an 800-agate line 
advertisement showing in dollars and cent 
would cost $126 less to buy 
rent a five-room apartment 

Still another message this one directed 
building and real estate industries 


years | ane 


national cir 


how it 
a $25.000 home than to 


to the 
was a simple 
graphic portrayal of the ten services the organiza 
tion is prepared to render because it | The Real 
Estate Department Store 

In addition to his own public and 
chandising activities, Louis Licht serves on the publi 
committee of the Long Island Home Build 
ers Institute, the 1.200-member Long Island affiliate 
of the National A Home Builders. He 
also is active in affairs of the Long Island Real Estate 
Board. His brother, Nathan on the merchan 
dising and sales committee of the Long Island Home 
Builders Institute 

Lou Licht says a 
tion must keep its eyes 
you don’t.” he explain 
will pass you by 

We follow a policy of being alway 
areas of future development. A 


relations mer 
relation 
sociation of 

eryve 
sful 


constantly 


You 


ucce real estate organiza 


on the future. “If 
will stagnate other 
prepared for 


the western section 
we moved 


We loc ated 


and 


of Long Island began to build up heavily 
eastward on the Island in our planning 
these 


when the 


large parcels of desirable land in area 


thus 
came for 


time 
farther 


ready to assist builder 


them to 


were 


move their operation 
east 

“Although Long Island still many years of 
activity ahead of it, there in the New 
York metropolitan region which are rapidly becom 


ing ripe for development 


are other area 


formed a syndicate 
and acquired some 15,000 acres of land in eastern 
New Jersey. This is close to New York City 


ideally extensive industrial 


Only a few months ago, we 


and i 
situated for commercial 
and residential development in the not too distant fu 
ture 

We plan housing there for about 200,000 people 
Six thousand acre et aside for teaduustrial 
plants served by railroads and a network of high 
speed highways. Approximately 200 acres have been 
ear-marked for while several hun 
dred more acres have been designated for 
parks worship 
community facilities 

When the time arrives for de 
velopment of this area, Lane Realty will be prepared 
to meet thi 


have hee ti 


hopping center 
chool 
houses of othe 


play ground and 


in our judgment 


new oppor tunity 
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we ae 
fight now builder ive taking immediate 
—just a glimpse ros am ial action to introduce Best “Freestyle’» Homes at 


t of the 1956 building 


Season ‘| hese Men 
up 4s 


45,000 design possibilities with a Dect t with reports that the “Freestyle 


at elopment | a hit 


The Best dealer has only one, two or a max 
BEST neestyle HOME! , epend 
\ 


mum of three basic plans to work with—depend 
ing on his choi ves him 45.000 
a customer, for thats how 
mal eparate home designs are possible 


\ el ead h plan vl 


opportunities to sell 


a" Sf LZ 
gery 


—_— OM ay 
‘ 6 Aw 
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Moreove! the 
himself, using eal new hae t-designed 
the “Silent Architect He sells himself on his 


own “individualized” home. Thi 


che n former 


eustomer create the design 


j } 
SALES tool 


is a freedom of 


avallable oni’ with high cost 
ustom building. with the customer retaining his 
vn architectural firm 


1956 building plans are underway 


now is the 
ne tor ou to o] 


sie} Best Freestvle™ Homes in 
ullb area Wire (1 phone us 
pon. Cret the fact 


you need about a profitable 
Best dealership 





or airmail the cou 
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a - “11 a 
y=. eect’ 5 Cae s ee. J p2e2 apy sett sl) | Sted init ony 
no garage, gable rool, 


no garage, flying gable roof, no garage, hip roof, “high” 
double hung windows 


carport, goble rool, 
shiding aluminum windows sliding aluminum windows 


shding aluminum windows 


corport, butterfly roof, “high” 
shding aluminum windows 



































BEST ‘‘takes you by the 
hand" and helps you with 
Vai WolaleMeliel:vallile mellem tls 


folbatiiels 
UW FHA and VA processing 


UW Interim and permanent 


alelarelelel Tale lal Tale] 


Va tel elas advertising 


The sensational Best “Silent Architect” lets your 
customer design his own home—even showing him 
what the completed house will look like. The 
Silent Architect can be adapted to the entire 
Freestyle” line or the limited selection you may 
decide to offet 


(lip amt mn (il! thig COUPEn today | 


— 
——— 








W. G. Best Homes Co 
Effingham, Illinois 


| wont facts on Best ‘‘Freestyle'’ Homes f 
the sensationally-unique “Silent Architect 


obligation 


Nome 
Firm 


Address 


a eS 


tes, easy 


carport, flying gable roof, 1 of 2-<er garage, flat roof of 2-<or garage, hip rool, “high 1 or 2-cor goroge, tying gable 
double hung windows shding aluminum windows shding aluminum windows 1o0!, double hung windows 
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15 Check points for 


You can greatly reduce customer complaints regarding the wood a few simple principles. Bevel siding on this house, for example, 
portions of your houses by making certain your contractors follow would have split or cupped had it not been nailed properly 


You may know a great deal about housing. But 
are you sure your contractors are using their 
lumber and wood products properly to assure 


quality construction? This check list may 


help you eliminate major sources of complaints 


from your new home owners. 


ppg it RK use of finish lumber and wood prod 


ucts form a big source of complaint 


from buyer 
of new houses 


lake bevel siding, for « xample. Nailed 
Grading improperly, it may split or buckle 


depending on 
humidity 
Sizes 


If flat or mixed grain pieces are used, the 
- grain may lift and peel, ruining a paint jol 
Moisture Conte The following Soong can serve as a check 

Ss list to use in conference with your contrac 

CATION PRACTICE not all-inclusive. but it does 

ss APPLI * Termites complaints which if not 


gevel Siding Sheathing new hou c 
Flat Groin Siding Yopor Barriers 
protection Crow! Spaces Think 
Decay 
d Doors jo 
Windows o" inter 


livering warping, and 
ms tar Natur paint, youre going to have di 
ed Beo erior 
Expos Ext satisfied customers on your hand 
Nailing You can practically eliminate thi 


) 


lor 
cover most ours 
corrected can impair 


ales today as well as tomorrow re 


Bevel Siding 


for a moment how much the _ be 
Finishes houses depend upon a wood surface ft that 
' suffer from rain loosening 

; ishes u eri { 
al Fin inability to hold 


iuty of 


urtace 


troub 
If you pretfabricate houses, yo < mterested 


ull b 
Reno How to Use Lumber More Eff; 
28, January, 1956 pt 


anoth article 
rently Home Pretfabricat 
Magazine 
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When flat grain or mixed grain is 
re-sawn into bevel siding, you get: 


One paint face (the bark face) that is good because 
very seldom does grain loosening and lifting occur 


One paint face (the heart face) that may cause trouble 
— ~ with grain loosening and lifting. (On any kind of 
a= 

— = 





wood, heart face grain pulls loose and lifts.) 


ob 
—_—— — 
LL Zw Both faces that do not take and hold paint nearly as 
\ \ aca ( well as vertical grain 


Likelihood of checking occurring on both faces 





Likelihood of cupping or warping 
Which all add up to a likelihood of complaints 


Vertical Grain Siding Will Practically Eliminate 
Most Types of Premature Paint Failures 


Two good pieces of vertical grain bevel siding are cut from F BARK SIDE—— 
a larger rectangular piece of vertical grain wood, as shown. . 
Both faces of both pieces are free from grain loosening 
and lifting. 
Both pieces stay flat. 


Both pieces take and hold paint and natural finishes 


QUALITY = “=. 


, DEAT Poor Nailing Will Cause 
By je IHN RENO Complaints of Split or 


Warped Siding. 





Utilization Director 
The Pacific Lumber Company 
Make certain your carpenters nail bevel 
siding as shown. The nail should just miss 
(no harm is done even if the nail nicks 
th tl ly fa board underneath) 
fell swoop on the biggest single area of your house ee ee ee ee eee See 
the thin edge of the siding board beneath 
by using vertical grain siding. It should have a mois 
Qo ‘ the thick butt of the outer board. Then 
ture content range of 9% to 14% regardless of what 


each board is free to move with humidity 
species you buy 


See the illustration for the technical reason why 
flat or mixed grain bevel siding causes trouble aw—\ 
Vertical grain, of course, costs a little more. But ‘a 
you ll soon forget cost when you realize your siding 
complaints have ceased 


Flat Grain Patterns 

The same requirements apply to flat grain rusti 
or drop siding, V-joint, striated, or other paneling 
Ask your contractors to determine if their suppliers 
machined this material so that the pattern or paint 
ide is run on the “bar! ide (side away from the 
tree center) of each piece. If they are, fine. You'll be 
furnishing your customers with houses having siding 
and other wood parts that will not sliver, splinter o1 
loosen in grain 

Also, make sure the suppliers of flat grain and 
plain sawn softwood and hardwood flooring are man 
ufacturing these products with the bark side to the 
top or wear side 





Windows and Doors 

Here’s a big source of complaints. Are you buying 
products treated against decay as well as against 
swelling and shrinking in accordance with the speci 
fications of the National Woodwork Manufacturers 
Association? Are these products made of naturally 
durable and dimensionally stable woods like Cah 
fornia redwood, western red cedar. or tidewater red 
cypress? 





Lumber Grades 


The first and easiest way to insure quality lum 
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ber and economy of buying is to see that your con 
tractors specify the correct grades of lumber. They 
hould not make up their own grade names, such a 
A Number 1,” “Number 1 Best.” or “AA.” They 
hould use grade names as listed and described in the 
grading rules of the lumber a You should 
get copies of these 

For redwood 


ociations 
rules for reference 
write the California Redwood Asso 
ciation, 576 Sacramento, San Francisco 11, California 
Kor Dougla Kir, write the West Coast Lumberman 
Association 1410 Southwest Morrison Portland 
Oregon 

Kor pine the Western 
Yeon Building. Portland 4. 
write the Douglas Fu 
2, Washington 

Kor small volume builders having more or le 
personal contact with their suppliers, correct grade 
pecification may pose no problem. Nevertheless, you 
should be able to assure buyers that correct grade 
are being used 


write 


Pine A 
For 


sociation 


ociation 
Oregon 


Plywood A 


ply wood 


Lac oma 


Sizes 

All builders know that a 2 x 4 is only 
in’ finished And they can reel off 
mensions of any nominal lumber size 
If you and your salesmen are not aware of it. you 
should become more familiar with lumber sizes to 
increase your technical knowledge of 
you're selling 

Briefly, a piece of timber may be 2” x 4 or per 
haps more when green from the log. But 
through shrinkage and through the finishing of the 
four sides 


15/4" x 35Q" 
170 the exact di 


you can name 


the produ 1 


sawed 


it arrive 


at the lumber yard in a smaller 


dimension 


Moisture Content 


Many complaints can stem from using lumber hay 
ing too high a moisture content 


Kor example, “nail 
popping,” which ruins dry wall finishes, is often 
caused by green framing lumber. See that your con 
tractors specify moisture content of their lumber. To 
find what moisture contents are best for different 
applications, refer them to page 192 of the old edi 
tion of the Wood Handbook of the Forest Product 
of the U.S. Department of Agriculture 
They should always specify a range of moisture con 
tent: 9% to 12%, for example. If they specify an 
average moisture content alone, such as 11% 
will have little protection, legal or otherwise 

Do not bother to have them specify kiln dried or 
air dried, Just give the range of moisture content. If 
the drying is properly done to a given moisture con 
tent, there are no practical difference 
dried and kiln dried limber 


Laboratory 


they 


between au 


Decay Protection 
When your contractors use lumber where it may 
pet damp or wet, do they use preservatively treated 
wood or the heartwood of redwood, cedar or tide 
water red cypress? If not, you're headed for trouble 

Do they know that painting wood does not 
sarily protect it against decay? 
durable 


neces 
You can paint a non 
niece of wood on all four sides and on both 
ends an¢ put itain the ground as a fence post or put 
it any place where it will get damp or wet, and it will 
decay almost as quickly as if it were not painted 

Also, you should not paint green lumber. It 
cause decay to occur. Remember, too, there is no such 
thing as “dry rot.” The lumber may be dry when you 
see it, but when the decay occurred, you can be sure 


can 


Is Jiarne 


19%¢ 


the moisture content of the wood 


Exposed Beams 
contractors use exposed timbers for a 
thought to the use of 
like 4’ x 8” or 6” x 10” 


lumber Im) any 


Where your 
effect 
Size 


rust vive 


laminated 
are difficult to 
There are 


Dhey 


One -1rie h 


beam 


obtain in dry specie many 


laminated beam 


kiln 


much better 


manufacturers of 


build up 


the size desired 


from dried lumber 
producing timber 
which have every 


out the latter 


and 
with 


than solid piece 


appearance of solid lumber 


defer ts 


builders use aluminum or hot dipped gal 


vanized nail 


Do your 
when applying 
They should, even if the nail 
et and puttied. There is little need to mention the 
high cost of repainting a house because of rust 


iding or other exterior 


woodwork P are to be 


tain 
Nailing Siding and Paneling 

Wood Nail it 

that movement (« 

humidity) will 


move the force of 


Varying temperature and 
plit it or cause it to buckle 
idiny 
imple check of your car 
nailing practices can 
potential headache 


incorrectly and 
sused by 
often 
Che biggest ource of trouble here, again. } 
or external paneling. A 
penter you of 


reheve manly 


( arpe nter hould put one nail only in each piece 
grain bevel siding at each crossing. The 
hould be putin the thick butt edge of the iding 
in a position so that the nicks the 
thin edge of the piece of 

Phen. the piece of 

In fact. all Ly pe of 


vertical board el 


of vertical 
nail 
nail just misses or 
iding underneath 
iding is free to move 
and batten 
© that each 


to move in 


iding hoard 


should hye 


much freedom a po 


nailed 


plece 1s given a ible 


response to moisture change 


Sheathing 
When you use wood 


appli ation 
two side 


heathing you can in some 


ave money by using board urfaced 


id of 


urfaced four side 


only uste hiplap tongue and groove 
Practically 


insulation 


or other board 


noth 


ing is lost in strength, stiffine or 


Vapor Barriers 


Do your builder 


Do they 
Phey 


heathing or breathing paper 


use good vapor barriet 
put them on the warm 
hould al oO use 
which go directly 


ide of exterior walls? 
good 
underneath the siding when wood 
used, It a 


enough to 


sheathing 1 
cold 
ceiling ol a 


yvood rule, too, that any place 
the wall Or 
also cold enough to require a 
vapor barrier on the warm side of the w 
Misuse of and 
lead to a great deal of trouble 


require insulation in 


hou a | 


all or ceiling 


vapor barriet breathing 


paper Ss Can 


Crawl Spaces 
Check the sy your builders use for 


ground vapor under crawl space house 


tem preventing 
They should 
use something like a 55-pound-to-the-108-square-feet 
of a phalt impregnated roofing, glossy coated on the 
two surfaces. It's a 


must in many area 


Termites 

\ termite shield is the practical, economical 

tection against termite Get the booklet 

the Termite. from the National Lumber 
Association, and then guide your 

the proper use of termite shields 


pro 


/-rposing 
Vianufactur 
contractors in 
treated 


,emember 
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ills. or redwood sills. do not protect anything other 
than the 


inp also can be used to advantage 


sills themselves against termites. Soil poison 


Exterior Natural Finishes 
Viisfortunes occur 


side natural 
them 


more often than not with out 
Lhe method is to avoid 
However, if done according to the findings of 
unbiased authorities, and explained properly to the 
new home owner. they can be used satisfactorily 
First 
ural 


finishes safest 


a list of nat 
found satis 


get from an unbiased authority 
finishes that have been tested and 
factory. Four Forest Products 
Small Homes Council of the University of 
Urbana, Illinois; the California Redwood 
tion; the Pacific Lumber Company, 100 Bush, San 
Francisco 4, California. The first two. | understand 
are not permitted to give you trade names 

From hundreds of finishes tested, some of which 
are made by the nation’s largest and most reputable 
paint manufacturers, about 25 have 
well \\ ide use ol 


counts for the 


are Laboratory; the 
L}linois 


Assoc la 


tood up fairly 
some of the hundreds of others ac 


many natural finish failure een 
throughout the nation 

Get free samples from the makers of the tested 
finishes you think you would like build 
ers test them on a small piece of then buy the 
one you like best. Use 


Redwood 


have your 
iding 
it as directed by 
and the 
mstruction 


the California 
Association 
two differ in thei 


manufacturer. If the 
follow the \ ocia 
tion s 
You 
he can expect his natural finish to last 
finish it just as 
If you follow 


hould explain to the home owner how long 
and to re 
oon as he finds it necessary 


these simple instructions. you ci 


idaches that have 


and builde I 


, , 
oid natural tinish ine 


a Realtor 


plagued 


mahhy 
Interior Finishes 
with the exception of the bleache 


h that 1 


be even more 


Generally any 


latural fim satisfactory for outdoor use wall 


satisfactory from the standpoint of 
On the other 
pecifically for indoor use 
better those 
Some of the outdoor pigmented stain 
may rub off onto clothing when touched. It probably 
vould be well for you to check thi 

There are many 


long life when used inside hand. var 


Hl he and sealers made 


are harder and resist wear than mace 


for outdoor use 
feature yoursell 
products made for 
illustrated 


ocation 


interior use 
in the California 
Interior Kkinishes 


only. Some are in color 
fedwood \ 

File 4B4 
Orie 


nteriol 


coat of ealer 1 ometime 


applied before 


stains to get a uniform coloring from. the 


lain 
Iwo coats ol 


1 have a good liquid wax on 


on 
interior work wa 
ind there ha little 
that Lhe 


been retamed, The 


redwood in my own home 


done about five year ayo been 


apparent change in appearance in linn 
original color of the redwood ha 
wax Wa 


used to permit easy dusting. It has soaked 


into the wood and would be hard to remove. Easy re 
moval would be possible if a sealer had been applied 
prior to the application of the wax. Thi 
able changing the interior finishing 
desired to do so. However. the use of a 
the ood just a little 

Iiven af 
bits ol 
building a chentele o ati 


would en 
cheme if one 
ealet darken 
lew ol 


way 


your contractors use just a these 


information, youll go a long toward 


fied customer 





Real Estate 
in the Making 


\ Hawaiian collee grower gained 700 additional feet of ocean 


frontage because of a volcanic eruption. Lava piled up 75 feet 


NATIONAI ip Burtpine Jour 


Jiarne 


200 acres of 


that 


ould you like to buy 


rope rty 


ocean 


| Pow vi 
front 


had 


discover overnight it 
yrown by feet? 

It actually happened to Robert Yamada i 
ver on the island of Hawai 
Shortly after Yamada bought the 


eruption ent a sea of lay 


and 
ome 700 


colfee 
land, a volcan 
a rolling over hi property 
and into the sea. In addition to growing out 700 feet 


his land also grev up from 60 to 75 feet above sea 
level 

The new 
vans fertile land ts of 
vill have to wait 
timate it 
Phe land on 
vned by 


the company 


valuable all of Ha 
but Yamada 


until it can be farmed, Ex 


land potentially 


volcanic oryan 
awhule 
vill be usable around the year 2255 
vhich the vent of the 


the Olaa Sugar Company 


pe rt ce 


volcano I lo 


Whether 
could make legal claim to Yamada 


cated 4 fh) 
new land an academic question, anyway 
the Honolulu Advertiser pointed out that Yamada 
vould only have to say All right. it's your Lake 
il 


hice 


timate is given of the amount of las 
Yamada land by the 


land owner had some 7 


No ¢ 


a piled 


up on eruption but another 


recently OO.000 cubs yards ol 
lava piled onto 160 acres in a tw 
Although 


Nn lo of 


o-dar period 


a pect a] thie 


land Va a 


ore eruption are amu 


matter, One com 


alued at $1 


eriowu 
crop » mul 


papa a 


S100.000 


lost 1.500 acre ol cam 
The world’s largest 
lo rf 


yrove Wa 


‘ ipo d 
A ltoge ther an 


vith maternal dam 


more than 


estimated 2.000 acre vere lost 


‘ xceecing —4 millon 


195¢ 
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This is the $30,000 home 


Minneapolis Parade of Homes, An 


entered by Furney Brothers in the 


award-winner, it was sold 


immediately, and similar models were built on every available 


lot in the vicinity. Promotion for the house included tying a 


20-foot balloon to the chimney. Lighted by a searchlight at night, 


the balloon’s message was visible for five miles 


Their Secret Word Is “Promotion” 


This Minneapolis construction company doubled 
its building rate, opened its own real estate office 
and successfully moved into the higher-price range 

all in two years, and all the result of high- 


powered, aggressive merchandising. 


‘too years ago, Jim and John Furney of Minne 
apolis were a couple of struggling young contrac 
tors, building a modest number of houses each year 
in the below-$10,000 price class. They decided to 
get out of their rut and this story the first 
results of their aggressive promotion 

The story of the Furneys i 


show 


also an object lesson 


The Furney Brothers hired a professional model and hostesses 
to serve at a press party which preceded the opening of the 
“House of Tomorrow” promotion. 


Full-page 


newspaper ads, 


a sound truck and other promotional devices were also used 


: 


| 


for real estate men seeking builder busine Kor 
quite a while the brothers worked with an established 
real but with 


the results could do a 


estate organization, dissatisfied 
They felt they 


themselves and set out to prove it 


were 
good or better 
They formed their own real estate company, and 
in a short span of time have become large enough to 
employ five full-time salesmen and to plan a 100' 

increase in that future. They 
are not only promoting and selling homes they build 
themselve they are also actively developing busi 


ales force in the nea 


ness in existing house brokerage 

Real estate 
tough competition 
But the fact 
are developing their own real estate companies be 


like any other business. can always use 
hard working 


remains in too 


from newcome! 


many cases contractor 


cause they do not get enough good service from e 
tablished real estate companies 

Here is the story of 
most successful promotions 


When 


range 


one of the Furney Brother 


you're moving from a small, low-price 


operation into a higher 
market 
John and Jim Furney 
on one $30,000 the 
Homes exhibit, and their gamble paid off 
The Furneys are 
They felt it 
going to get full benefit from their di play house 
to advertise it to the hilt. They spent $3,000 on these 


more competitive, 


priced there’s no point in_ holding 
decided to 


national 


youl 
vO all-out 
Parade of 


punche 
home in 
hellever 


firm in thorough pro 


motion was necessary if they were 


gimmicks 

1) They hired a sound truck 
town area and remind the public to “be sure to see 
Furney Brothers’ Home Number Eight 

2 They made up a large map, 
where their model No 
printed in the local newspapers 

3) They tied a helium-filled balloon to the chim 


to cruise the down 


howing exactly 


8 was to be seen, and had it 





Hotpoint-Living “House of Tomorrow,” built by Furney Broth 
ers, is in keeping with modern, functional design successfully 


promoted by the construction company in the Parade of Homes 


ney of the house a ballon 20 feet in diameter and 
with “No. 8” printed on it in letters large enough to 
be seen five miles away 

+) They put out directional signs and arrows over 
a three-mile radius, pointing the way to the house 

5) At night, they used a Hollywood searchlight to 
illuminate the balloon, and floodlighted the house 
during evening open house hours 

As the visitors arrived, the Furneys followed up 
on their general promotion by giving each woman a 
sewing kit and each child a balloon on a stick bearing 
a Furney company pennant. Each visitor was met at 
the door by a professional model. A seven-piece band 
performed outside on the driveway 

The home was sold immediately, and the Furneys 
purchased every additional lot available in the vicini 
ty. They built more homes of the same modern, func 
tional design and in the same price range 

Spending 10% of the sales cost on the promotion of 
a house may be extreme, but as Jim Furney says. 
‘This was our chance to imprint the name of Furney 
srothers Construction Company on everybody inter 
ested in buying or building a home. We wanted it to 
be a lasting impression.” 

The merchandising campaign paid off in many 
ways: The company won first place in the regional 
contest, sponsored by Minneapolis-Honeywell Regu 
lator Company. Then the Hotpoint Company, in con 
junction with Living Magazine, arranged with Fur 
ney Brothers to build its “House of 
Minneapolis. The $45,000 dream 
the full promotional treatment 

In addition to the professional models, special pa 
trolmen, a band and full-page newspaper ads, a cock 
tail party for the press was held. On opening day 
18.000 people visited the house. and Furney Brother 

along with Hotpoint and Living 
projec ta complete success 


‘Lomorrov n 


house was given 


considered the 


The Furneys have since incorporated their com 


pany, and now are located in a new office building 
they constructed. They have organized their own real 
estate company, with brokerage, mortgage finance 
and insurance departments 

Jim Furney believes within the next few years the 
market will be flooded with low-cost housing 


and more people.” he says, “are leaving the $3,000 
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More 


The Furneys hired a sound truck to pro 


mote their entry in the Parade of Homes 


Interior view of the Hotpoint-Living Magazine house 


built by Furney Brothers in the “House of Tomorrow’ 


promotion was professionally furnished and decorated 


Kitchen of the “House of Tomorrow” 
speaks for itself, and signs and placards 
were kept to a minimum. The skylight, 
all-electric kitchen, and “see-through” fire 


place were outstanding features 


a-year bracket and moving into higher income levels 
Housing must keep up with their rising standard of 
living 
As for selling these Furney say 
whether you're selling a circus or a house you have 
to make it the greatest show on earth. And the secret 
word is promotion.” 


houses, 


June, 1956 





How You Can Support ACTION 


Slums to the real estate man are the same as dam 
aged goods to the merchant. By allowing our 
slums to spread, we are destroying the inventory 
that is the backbone of our business. What AC- 


TION is doing 


and what you can do to help — 


is outlined in this article 


N° GROUP is more concerned with housing prob 
I lems than the real estate industry. The housing 
inventory is its stock-in-trade. Decayed 
products offer little to the merchant; neithe: 
do rotting homes to the real estate broker. Most brok 
ers have long understood the importance of eliminat 
ing blight, both to their business and to the well-being 
of then Viany 
housing improvement campaign 
Build America Better 
estate boards to lead community action against blight 
In many communities these effort with 
ubstantial Nevertheless, it is clear that a tre 
mendous job remains to be lhe state 
broker, with hi knowledge and interest 

obviously has a large share of responsibility for carry 

ing it through 

The American Council To Improve Our Neighbor 

hoods, organized last year by a wide 
of national leaders from all fields concerned with hou 
ing 
tion campaign on housing. Objectives of the campaign 
to alert 


and ruimed 


ecurity 


communitie have helped organize 
kor years NAREB 
Council has urged local real 
have met 
Lic ce 
done real e 


cross-section 


has now bewun an extensive nation-wide informa 


Americans everywhere to the alarming a 
recent year 
inform them of how it can be stopped. At 
the Council is called 


this campaign to spur 


and to 
LION. a 
planned 
effort 
to combat blight in every community in the country 

Viain feature of the ACTION effort 
is an extensive allocation of and 
time by 


Celeration of housing decay in 
from its initials, ha 
encourage, and assist 
information 
advertising 
The Advertising Council 


pace 
public eryvice al 
There is no way to describe a slum such as this (called the 
ACTION, 


America are forced to live 


“Gold 


en Flats” in’ Chicago). According to more than 5 


million families in in such conditions 


conditions which affect real estate 


MULE P=" 


men cverywhere 


Valued at 
of dollars. these allocations provide 
magazine, T\ 
upon a three-month period early thi 
Surrounding the advertising phase of the cam 


ganization of the advertising industry 


everal million 
for newspaper and radio advertising 
concentrated 
fall 
paign will be articles in the major national consumer 
special T'\ 
programs the national release of a 
full-color, animated film entitled “Man of ACTION 
In addition. a source booklet describing the policies 
and purposes of ACTION and listing available litera 
ture and research studies will be given country-wide 
distribution. High point of the overall advertising 
publicity drive will be a Washington conference on 
to the othe: 
living 


and trade magazines, newspaper storie 


and radio and 


the relation of housing problem majo! 


forces which alfect community recreation 


education, business and industry 
ACTION will not itself 


home or remove slum condition 


conserve and rehabilitate 
but it will 
vide all possible help to interested individual 
groups. ACTION’s research staff 
house for facts on housing problems and community 
development which are of invaluable assistance to 
against blight. ACTION’s field serv 
providing liaison with communitie 
to translate the national A 
into local community 


pro 
and 


erves as a Clearing 


local Campaign 
ice staff 
ganizations, help 


and or 
TION 
program action 
Jenefits of such a program for the real estate bro 
the 
accelerating deterioration of his product with com 


Where cities and 


boundaries. 


ker would clearly be enormous; alternative is 
town 
the 


cannot depend upon development 


plete ruin the final result 
have expanded to their geographi 
broker's busine 
of new tracts but must be based upon existing neigh 
borhoods. Theu improvement and re 
development are an the sta 


conservation 
absolute necessity for 
bility of his busine 

tate 
He can make a publi 


He can take 


part in local citizens groups tackling local housing 


many ways the individual real e 


upport A( LION 


objec live 


There are 
broker can 
endorsement of it a leading 
he can help to create the 
organization essential 


Above all he can help 


initial advertising and informa 


none exist 


problems. I 
widely representative type of 
for an effective local program 
upport ACTION 
tion Campaign 

public talks, he 

spon ol hip of \( 


new papel! 


Phrough conversation and 


private 
community 


low al 


Cati enli 
PION ements in 

programs on ACTION themes 
local television and radio stations. He himself 
can take the lead by including ACTION in his own 
advertising. He can encourage newspapers and radio 


f important 
advert 
mid ol 


ove! 


and television stations to donate additional space and 
time as a public Billboard strip-ons, display 
direct mailings of ACTION literature are other way 
the real estate broker can help to inform the citizen 
of his community of ACTION 
ACTION’ s uccess 
widest po sible Lhe 
Important 


the A¢ 


investment of ¢ 


ervice 


s objectives 
ultimate depends upon the 


real estate broker can 


that sup 


upport 
hare of 
TION 


nl iderable conse 


provide an extremely 


port. By participating in program he 


will be making an 


quence in his future prosperity as a businessman and 


his future well-being as a citizen. Few activitie 


could promise so great a return 





- a client comes to you with a 
mortgage to foreclose, and the 
mertgagor is in bankruptcy, you 
can do any one of four thing 

1) You can surrender your se 
curity to the trustee in bankruptcy 
and file a claim for the full 
amount. I can’t imagine a situa 
where this would be 
pedient thing to do 


tron the ex 


2) You can ignore the bankrupt 
cy. and go ahead with the 
making the trustee in 
bankruptcy a party. This is the 
thing to do if the assets of the 
bankrupt are not enough to pay a 
dividend, or if 


fore 
( lo ure 


your mortgage 1 
well secured 

3) You can go through with 
vour foreclosure and file a 
for the The objection 
to this is that you may not be able 
to bring your suit to a sale 


time to file 


claim 
defi enicy 


and 
deficiency wu your 
claim 

+) You can agree with the trus 
the 


value of 


between 
and the 
file a 


pro 


difference 
the 

your 
that 
ceed with your 


tee upon 
the 
amount of 


security 
mortgage, 


claim for and 


amount 
foreclosure 
In any event, your claim “may 
be temporarily allowed” to enable 
uch creditors to participate in the 
proceedings at creditors’ meeting 
held prior to the determination of 
the value of their securities or 
priorities, but shall be thus tempo 
rarily allowed for such sums only 
eem to be owing 
and above the value of their 
ecurities or priorities. Chandler 
Act, Chapter VI. Sec. 55. e. As to 
the prior statements, read h 

In the case of Cole vs 
8 Il. 176, the defendant in a fore 
closure suit claimed that the Unit 
ed States Court had exclusive 
jurisdiction, and the trial court 
dismissed the bill to foreclose. but 


the Supreme Court reversed it say 


as to the court 
ove! 


Duncan 


ing 
We 

admit 

divest 


hould not be prepared lo 
the powe! of Congress to 
the ind the 
mortgagee, in consequence of the 


lien estate of 
bankruptcy of the mortgagor, even 
if it had enacted such an unreason 
able law. But it 
On the contrary 
et forth 
ne that Congres 
to disturb the 
vayvee except by hi 
ent and through hi 


has not done so 
the extract above 
with perfect clear 
did not 
the 
expre con 
and the a 
action. If the 
yayee desires to prove his debt and 
parti ipate in the asset 


how 
intend 


lien of mort 


ignee point mort 


he can do 


so upon the release of his lien, but 


the option is left with him 
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The Law Says! 


® How do you foreclose a bankrupt mortgagor? 


* Cana trust deed require a borrower to deposit taxes? 


® Is a lease assignment letter binding on the landlord? 


By GEORGE F. ANDERSON 


This case was tried under the 
old Bankruptey Act, but the Chan 
dler Act is to the 
consequently 


same effect, and 
the case continue 


as a valuable precedent 


Speerteng broker told me 
f a provision in a trust deed re 
the borrower to make 
monthly depo its of taxes was in 


valid. | heard thi I 
invalid permit 


quiring 


have 
Ihe 


to agree to anything they 


never 
law parti 
like a 
long as it is not immoral or illegal 
If the trust deed provided the bor 
rowel! until 
paid in full 
I know of no reason why 
not be valid 
ence thi 
the 
where it wa 


ed. If 


\ ided 


hould wear a red tie 
the indebtedness wa 
it would 
Perhap the exper! 


broker had 


provi onl Wai a Cast 


mortyayge 
with 
not properly expre 
the trust deed 
the 
monthly depo its of 


merely 
hould 


laxe 


pro 
make 
while a“ 
0 would be a breach 
the holder 


damages by 


bor rowel! 


failure to do 


neverthele could not 
show 
the 


could be 


any reason of 
and in thi 
thought of a invalid 
But if the trust deed provided the 
provi condition of the 
trust deed, and a failure to ¢ omply 
with the hall constitute a 
default the holder the 
right to foreclose. it would be a 
different 


breach. ense it 


lon Wa a 


ame 
and vive 


tory 


r elling a business the broke 
hould be sure the landlord will 
consent to an assignment of the 
which is usually 
broker 
letter from 
but such a letter 1 
the landlord. I don’t 
would happen often that a 


lord 


Sore 


required 
careful enough 
the landlord 


not binding on 


are 


to get a 


uppose it 
land 
letter 
would go back on it, but you can 
never tell, and | wouldn't take the 
chance. If the letter is under seal 
it is revocable. There 
ute in Illinois that 
think abolishe 


the 
think Strange 
islature 


having signed such a 


a new stat 
ome lawyet 
eal but I don’t 
that the leg 

unple stat 


it doe 


cannot word a 


ute in such language a lawyer will 


19 Te) 


Sure 


Another way 
to handle the 
to have the landlord present 
closed 


ent to the assignment 


k now what 
for the 


tion i 


it mean 
broke itua 


when the deal and con 
when it) 
A consent to an a 


elore the a 


made ivwnment 


wriment 3 made pre 


a problem 


fin owner of a building 
it. The fire insurance was pro 
rated. the eller 


the unearned premium on the » lj 
cy. When the 


ivmments of the police in 


ent 
old 


buyer paying the 
ent the a 
it the 
the com 
onsent to the 


buyer 
company for its consent 
pany refused to « 
issigmment of the polr \ and re 
them. Can the 
cover the amount of unearned pre 
mium that he allowed the seller? 
1 think he can. | think 
i mutual mistake ol 
take be init thie 
that the « 
to the assi 


turned buyer re 


there wa 
fact. the mi 
mutual a umiption 


COETDPDATD vould consent 


nimnent 


eh LJ 14 of the NAREB 
Code of Eth rovide 


| 
In accepting the agency for 
the Realtor pledge 
lai to purcha er ol 
to the 


and (ys 


prope rts 
elf to be 


init i vell a 


him 
len 
ner hom 
he represent 
he should 
he would his « 

What do 
to purchaser? 

There | thingy ve can 
ure ol. at faw ethicall 
legall 0 yomi 


lation 


interest 


pl tect! 


represe! 


But 4 i! to use the art 
j '] 
md wile 0 desman vinich 


amount alone lo hy pn 
that 
build 


You 


Is it required of the broker 
he tell the This 
a white elephant ol 

ta better 


purctiia hd | 
buy than thi or 
a mati ol mad po 
iS better to 
ernment 
Cana bi 
purcha er and 
the seller? 
lf a broker put tiny ft 
truction on. the 


mit get ver lar 





Do Your Ads Paint Word Pictures? 


UST a 
‘ ale, 


enthusiasm in a sales 


enthusiasm in your 


compel a prospect to inquire, In a direct mail piece 
Realtor of 
an excellent example of enthusiastic 
yourself and you will see 
genuinely excited about the property and 
through wise choice of word: paints an accurate pi 


ent us by Daniel F. Nosal. 
Connecticut, | 
copy Read it for 


writer is 
ture for the reader 


FOR SALE 
Nose: 


Before They 
Krom the Ground! 


“This builder has a record of selling every house 


he builds before they're 
cause buyers 
construction 


can see for 
the hidden values 
location of his homes plus his 


house to site 


Ready for the three-coat plaster walls is a love 
ly ranch house on the choicest re of all. Set on 


a gently rising half-acre, edgec 
wall in a rustic setting of tall 
will have barn-red cedar shakes 
trim 


There are three master size bedroom 


tel, ceramic tiled baths, large 


New Books 


(Continued from page 21) 


ociologist. Rossi points out that 
housing needs change rapidly in 
the early years of a family’s life. 
and that families move most readi 
ly at this time. The family is add 
ing new members, rising socially, 
and quickly finds itself “out of ad 
justment with its environment 
Mobility is a way to solve thi 
problem. Once the family becomes 
established, its housing needs tend 
to stabilize Despite the sociolo 
gists jargon that hampers the 
writing, the book is very enlighten 
ing 

Personal Influence, bearing the 
ub-title “The Part Played by 
People in the Flow of Mass Com 
munications,” is another 
gical study, investigating the ques 
tions of and 
people make up their own minds 
or do they let other people think 
for them? One conclusion of 
cial interest to person 
concerned with cultivating the 
support of “influential” people, 1 
that social status is rarely 
sive factor. Age, and the 
of contact with people are both 
more important. For example, a 
woman's age can determine how 
much influence she will 
far as fashion matters con 
cerned, while how much she “gets 


Son iolo 


choice selection, do 


spe 


you, as a 


a dec l 
extent 


have as 


34 


talk can 
advertising 


Poke Their 
finished! It’s partly be A 
themselves the 


talent for 


trees 


white roof, white 


livingroom 


make a 


COPY (aq eled wall 
Stamford, 
dential section 


that the and shop 


Such copy is 
ad sell 


Pretty Nothing 1 


huge pi ture window 
colorful kitchen 
oven and range. formal dining room. full basemen 
with finished playroom 


PRICE 


$27 S(t) 


refreshing for 
the builder, the house, it 
said about financing 


fire place in driftwood pan 
with a wall 


‘ 


Thermador 


Located in excellent resi 


easy walking distance of school 


COME SEE!” 


asons Lhe 
etting 


several re¢ 
location and 
Nor are 


any claim 


made about it being the best house in town for the 


It sell 


word of 


money 


uperb 
also the fine tic note in 


fitting 
construction, 


an old 
this 


stone rustic setting 


home 


enthusiasm in the 


reasons why thi 
you ask? 


two pa 
with 





around’ will determine the in 
fluence she has on what her 
friends buy. The book 
reading but will help you analyse 


your own attempts to attract the 


hard 


upport of people most important 
to you 
Quality 
third 
represents an 


and Competition the 
book mentioned 


attempt 


aif ademi , 
to analyze 
‘price’ and “quality” in economic 
theory. One conclusion reached by 
the author that is of 
terest is that market 
fy vane 


unusual in 
Ww here quali 
are actually more com 
petitive than markets where price 
is the variable, We 
mend this book unle 
familiar with 
terminology 

Of interest to 


cant recom 
you're rea 
onably economu 
farm brokers ot 
others concerned with agricultural 
land value is The Agricultural 
Regions of the United States, by 
Ladd Haystead and Gilbert ( 

Kitex (Oklahoma. 288 pages, D4 

This book provides a wealth of 
information on such subjects a 
where to farm or ranch,” 
to grow,” how to apply the 


what 
and 
newest methods and equipment 
Illustrated with an abundance of 
photographs tables, chart and 
maps, it is an excellent overall pi 
ture of the nation’s 
economy. Entirely 
Real Estate 
Fk. Wendt 


agricultural 
readable 

Appraisal, by Paul 
Holt, 320 pages, $4.50 
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accurately 
caution 
Viany real estate 
then COpy, hut the 
uperlatives make 
the believable adjectives used in Nosal’s ad 
hidden 
ranch house, choicest plot 
tall tree 
Through proper choice of words, the 
painted a picture that fit 


home is 


Real 


and enthusiastically! 


about enthusiasm. however 


ads attempt to achieve an enthusia 


choice of too many 


Note 


superb 


them sound unbelievable 


values, fine location, lovely 


vently rising, old stone 
writer ha 
he has instilled 
given compelling 


What 


the home 
reader. he has 


desirable more can 


is described a the first seriou 
attempt in recent years to review 
the general framework of appral 
al theory 
of theory 
Wendt has waded through a ma 
of appraisal literature 


it contradictory 


pr imarily in term 


and actual practice 
much of 
to arrive at more 
usable ideas and techniques He 
ugge ted or 


discusse the many 


accepted uses of the word “value 
and that the meaning 
market hould be based 


upon the data of the market place 


conclude 
value 
and should provide the central 
about which 
hould be developed.” In 
actual practice, he that 
o-called analy l 
hould achieve a 


com ep 
theory 


appral al 


uggest 
PCONOTIIE base 
balance between 


local 


with the appraiser temper 


national trend and condi 
tion 
one by 


He al 


forward estimate 


ing his judgment of the 
hi knowledge of the other 
that 
of property incomes or values can 
better than the economi 
upon which it is based 

It is not enough simply to predict 


SO Says any 
he aie) 
forecast 


growth 
vithout 
of economu 
of the 


more 


continued along present 


direction prope! analysi 


trend an appral al 
future of a property is no 
than idle guesswork. Wendt 
admits that no techniques wall be 


infalli 


future 


developed that Vv ill permit 
ble judgments about 


Please turn to page 
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NATIONAL REAL Estat! 


Norman Hartenstein 
St. Laurent, Canada 


L. H. Barstow 


Avon, Connecticut 


F. M. and T. E. Andrew 


Lawrence, Massachusetts 


Van Winkle & Liggett 
Rutherford, New Jersey 


Scherger Homes 


Pittsburgh, Pennsylvania 


Gettysburg Construction Co 


Gettysburg, Pennsylvania 


Cowan Irvine, Inc 
Mobile, Alabama 


Paradise Builders 
Scottsdale, Arizona 


The Deve lopment Co 
Fort Smith, Arkansas 


Padgett Realty Co 


Colorado Springs, Colorado 


Daytona Beach Savings & Loan 
Daytona Beach, Florida 


Leslie Blank 


Tampa, Florida 


J. M. Chick 


Bowling Green, Kentucky 


Parks Realty Co 


Statesville, North Carolina 


L. M. Shirley & Co 
Raleigh, North Carolina 


Tr. J. Hughes Lumber Co 
Bartlesville, Okla 


The Jones Co 
Myrtle Beach, South Carolina 


William J. Elliott 


El Paso, Texas 


A. Lovelace Starliper 
Martinsburg, West Virginia 


First Federal Savings & Loan Ass'n 
Elgin, Illinois 


Allinson & Co. 


La Grange, Illinois 


John R. Worthman 
Fort Wayne, Indiana 


Security National Bank 
Kansas City, Kansas 


First Federal Savings & Loan Ass'n 
St. Paul, Minnesota 


Douce & Co 
Marion, Ohio 


R. A. Cline, Inc 


Cincinnati, Ohio 


L. L. Freeman 
Racine, Wisconsin 


Dewhurst & Associates 
La Jolla, California 


“PERFECT HOME Builds Wonderful Public 


Relations,” 


says John D. Hastings, Westport, Connecticut Realtor 


“Perrect HOME is a wonderful 
means of institutional advertising 
and keeping my name before the 
public. It has many excellent ideas 
for the home. | have used the 
program for six years and find 
it is our most effective goodwill 
builder,’ says Realtor John D 
Hastings of Westport, Connecti 
cut. 

Leading real estate, home build 
ing and home financing organiza 
tions throughout the country 
share Mr. Hastings’ enthusiasm 
for the Perfect Home program 
rhese leaders realize that put 
chasing a home is usually a fami 
ly's largest single expenditure in 
its lifetime, and most families seek 
to deal with a firm which merits 
their confidence and enjoys an 
unimpeachable reputation 

For more than a quarter of a 
century, Perrect Home has been 
serving such blue ribbon organi 
zations. It connotes through edi 
torial quality and artistic sparkle 
that the sponsoring group stands 
for quality service, high ethics 
and fair dealing. Preparation 


John D. Hastings has been in busi 
ness since 1942, during which time he 
has handled real estate sales, insurance 
and appraisals, He is a member of the 
National Association of Real Estat 
Boards and was recently appointed 
local representative to the national 
group. He is a member of the Society 
of Residential Appraisers, Connecticut 
Chapter 48, and is treasurer of the 
Westport Real Estate Board, He re 
cently moved his business to a large 
building in the city. Mr, Hastings ts 


an active community leader 


cost of the program is shared among hundreds of users over the na 
tion. Local reproduction and mailing costs are spread among the se 
lected, reliable local building factors who are invited into the program, 
and who gain in prestige and goodwill from its use 


A limited number of exclusive, 


annual renewable franchises are 


available to real estate, home building or home financing organizations 
of unusually high qualifications. If you are interested, address your 


inquiry to: 


STAMATS PUBLISHING COMPANY 
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with... 


THE BUSINESS LAW 
OF REAL ESTATE 


By 


Gerald and Lillian Dykstra 


“ 


. in simple and understandable 
prose the principles of law affecting 
every phase of a real estate transac- 
tion .. . will help and guide (brokers) 
in their day by day business transac- 
tions, (they) should find this book 
invaluable.” Virginia Law Review 


OUTSTANDING COVERAGE OF: 


* Rights and duties of owners and 
occupiers. 

© Acquisition and transfer of title or 
interest; installment land contracts, 
deeds, leases, mortgages, adverse 
Pp jon, and ts. 
Precautions that must be taken to 
avoid litigation. 
Advice on assuring proper delivery 
and recording of instruments. 
Current topics such as acquiring land 
for off-street parking, slum clearance, 
turnpikes, and toll roads. 
Contests between land mortgagees, 
conditional sale vendors, and other 
groups. 
Neglected subjects such as the torts of 
trespass, nuisance, and liability to 
licensees. 





THE BUSINESS LAW OF REAL 
ESTATE helps you make rapid and 
sound decisions because it is the only 
book that deals fully with your special 
problems. You will learn the precau- 
tionary measures that will save you 
worry, loss of time, and needless 
expense. $10.00 
852 pages 
hundreds of actual cases cited 


SEND TODAY FOR YOUR 


10-DAY APPROVAL CO 


The Macmillan Co., Dept. NRE-1 
60 Fifth Avenue, New York 11, N. ¥ 


Please send me copies of 
THE BUSINESS LAW OF REAL ES 
TATE at $10.00 per copy. I will either 
remit payment or return the book in 10 
days. (Save: Send check or money order 
now and we will pay for delivery.) 


Name 
Address 


City 








TAX FACTS 


By Bert V. TORNBORGH, CPA 


What You Should Know About 
Installment ‘Tax Reporting 


INSTALLMENT METHOD 
of reporting continues to puzzle 
many taxpayers. In essence it re 
sults in spreading 
more than one tax year, for indi 
viduals it usually 


brackets of tax 


income ove! 
means lower 
Dealers may use 
it, as may any other taxpayer that 
qualifies 

Can it be used to report sale of 
a residence? Yes, if the facts fit 
the rules 

\ basic criterion is that in the 
year of sale, collections should not 
exceed 30%, of the selling price 
Collections may be cash or prop 
erty in which latter case they are 
reckoned at their fair market 
value. Evidence of indebtedness of 
the purchaser does not count as 
either property for thi 
purpose If collections exceed 30% 
the full profit 1 
year of sale 

In reporting the full profit in 
the year of 


cash or 
reportable in the 
ale obligations of the 


yurcha er are 
| 
eller as 


considered by the 
the equivalent of cash up 
to their fair market value, for a 
certaining gain or loss on the over 
all transaction 

If mortgaged property figures in 
an installment sale the amount of 
should be included 
in the selling price, whether “sub 
ject to or assumed, but the 
mortgage does not count a part 
of the down payment or total con 
tract price 

Kor the seller protection it 1s 
well, of course. for him to retain 


the mor tyaye 


tithe until the purchaser has com 
pletely 
agreement 


performed ace ording to 
This can be pelled out 
by contract. or tithe may be con 
ubject to a lien for the un 
paid balance of the sales price. On 


veyed 


a trustee or escrow agent may take 
title pending completion of per 
formance by the Fither 
way. the tax effects are the same 

laxwise, what happens to the 
eller itl Case ol default and repos 
ession of the property? You are 
exchanging an obligation of the 
purchaser, with 


buyer 


a certain unpaid 
balance of principal, for the un 
derlying property itself. And you 


June, 1956 


NATIONAI 


Rea Estate AND BUILDING 


measure gain or loss by the differ 
ence in fair market value of the 
property as compared to the un 
collected prin ipal of the defaulted 
obligation 

Suppose the seller need 
cash, and borrows on the 


to raise 
install 
ment contracts from a bank or 
other source, Does such borrowed 
cash affect his installment basis of 
reporting? No. But if the install 
ment contracts were sold and a 
igned to the bank, with future 
payment due direct to the bank 
you would lose the benefit of the 
installment basi and would be 
taxed on the entire cash received 
from such sale of the obligation 


CORPORATIONS HOLDING 
ubdivided property for sale would 
be accorded capital vain treat 
ment under legislation now await 
ing the President ignature, pro 
vided neither the corporation nor 
the shareholders are real estate 


The old test ha 


vised and no longer will a cor 


dealer been re 
considered ad hold 
ing property primarily for sale to 
customers in the ordinary courses 
of trade or 


poration be 


olely he 
ubdivision and ac 
tivity incident thereto 


PAX-EXEMPT ORGANIZA 


tions of various sorts exist in most 
every 


busine 
cause of the 


community The law rt 
quires some of them, but not all 
of them, to file annual information 
returns on Forms 990 and 990-A 
If in doubt, should you file? If not 
in doubt, should you file just the 
same? ‘The answer i ves, itt 
a good idea to go ahead and file in 
any event Treasury ha 
the power to revoke earlier ruling 
e tablishing certain organization 
as exempt. It is not likely that thi 
will be done, but it can happen. In 


her aus 


that event. if no returns have been 
filed. tax may be assessed since 

ception of activitie Sut af an 
have been filed there 
Is now ince the 1954 Code) a 
three-year 


nual return 


tatute of limitation 


4 FARM BECAME UNECO 


nomical and was subdivided. Court 
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ruled sale of the lots resulted in 
capital gain, not ordinary income, 
and found that the investment na 
ture of the holding not 
changed by subdividing where 
the owner made no active efforts 
to dispose of the lots, where he was 
not in the real estate business and 
the sales. therefore, were not made 
in the ordinary course of business 


A JANITOR GOT A REN'I 
free apartment, which he contend 
ed was not taxable as part of com 
pensation paid to him because it 
was “for convenience of the em 
ployer.” Tax Court said, 
and held that rental value was tax 
able as income 


EXAMPLE OF BUSINESS 
casualty loss computation was fur 
nished in a recent Florida 
where a hurricane caused a reduc 
tion in market value of property 
of nearly $200,000, which amount 
the taxpayer had deducted in his 
return. The commissionet 
along with that measure of 


loss 


was 


“not so. 


case 


went 
the 
but then went on to relate it 
to the total value of the property 
before the hurricane, finding that 
ii represented just over 12% of 
uch total value. He then applied 
that 12% to the adjusted book 
value of the property (cost less de 
preciation) and came up with a 
deductible $64,000 
instead of $191.500 as claimed 
Court said the commissioner's 
method was the proper approach 
The formula, in short 


about 


loss of 


Adjusted Basis (usually 
less depreciation)| multiplied 
by {Actual Value Before \ess 
Actual Value After\ divided by 
Actual Value Before Loss 
equals |Deduction 


cost 


New Books 


(Continued from page 34) 


trends in any city. but he does 
believe that further study and 
increased knowledge of locational 
will permit “greater pet 
ception and finer exercise of judg 
ment 


factors 


In discussing the various 
praisal methods, Wendt does not 
have much to say in favor of the 
replacement-cost: method 
it so often depends on costs which 
cannot be determined. Deprecia 
factor in estimating re 
placement cost also weakens this 
method to the point where Wendt 
advises its use mainly in the valu 
ation of properties with no 
depreciation. As Wendt points out 
the replacement-cost mefhod ha 


ap 


bec ause 


tion as a 


new 
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an “aura of facility and certainty 

in the appraisers 
which should be overcome by the 
theoretical and practical difficul 
ties it involves 


eves of some 


Wendt does not merely criticize 
negatively; he offers a 
dese ription of the appraisal process 
that is worth the 
study of every serious 

The lamentable condition of 
knowledge in residential real es 
nowhere better revealed 
than in the Department of Com 
merce study. What People Want 
When They Buy a House 
ernment Printing Office, 126 
pages. $3). None of the studies 
which were used in the prepara 
tion of this book were made later 
than 1950, and although this book 
is excellent so far as it goes, it can 


rey ised 
attention and 
appraiser 


tate 1s 


Gov 


not provide information it does 
not know about 

From the point of view of the 
practicing 


developer, 


real estate builder o1 
this examination — of 
what people want in the home 
they buy is simply out of date 
It does that many 
who homes don’t what 
want; that many of the fea 
tures people want most have been 
conspicously absent from the new 
homes that have been built. The 
obvious question is: Has this mar 
gin been narrowed during the past 
couple of years? 

We think it has. to a certain ex 
tent, and we base our opinion on 
the fact that real estate men are 
playing their role of 
of buyers’ . 
than they 
following 


show 


people 
buy get 


they 


interpreter 
more actively 
were in the first year 
World War I] Real 
estate men, for example, have been 
aware of the demand for 
both for living area and 
and have been more will 
ing to offer it than many 
who have lacked 
with home seekers 

What People Want When 7 he) 
Buy a House is an excellent start 
ing point for future study. It is an 
excellent standard by which to 
own building opera 


poses 


want 


more 
Spat ze. 

storage 
builder 


dire t contact 


judge your 
tion It 

which you 
tractors, 
It will 
making your own 
vou to see 


many 
rather than your con 
should be able to answer 
give for 
enabling 
the 
buver 


questions 


you many idea 
irvey 
more clearly how 
you build can meet 
demands. Many state com 
panies keep close track of the com 
ments of home buyer 
seekers. You can do the same 
with profit and this book will 


help you evaluate the results 


house 


real e 


and home 
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NEW CLEANING TOOL 
CUTS PLUMBING BILLS 


Here's 
drain and sewer 
ays Miller Sewer Rod 
Company, When you 
are equipped with a 


a new tool for cleaning the most stubborn 


toppages in a matter of second 


new automatic, all-pur 
pose flushing gun, you 
will be able to clean out 
( log ged toilets, 
basins, urinals and floor 
drains up to 100 feet in 
length. You only 
pull the trigger and you 
release a hammer blow 
against the water in the 
pipeline. It will 
out rags. 

grease and 
truction 


wash 


need 


clean 


cale and 





other ob 
Che flushing gun is offered to prospects | 
on a 40-day free trial basi ree 


lo prove its value 


catalog is available on request 


MILLER SEWER ROD COMPANY 
4640 North Central Avenue 
Chicago 30, Illinois 





Product Progress 


(Continued from page 13 


6-14 


Are Your Pictures Worth 1,000 Words? 


If your photos and sales display materials are get 
ting dowdy and dog-eared from endless handling 
they need the 


distinc 


perhap 
protection and 
a clear 
heet pro 
Introduced by 

Supply 
Kroll acetate cov 


tion offered in 
heavy-duty 
tector 

Realty 


pany 


Com 


ers are 
and 
flat, 
Available in three sizes, they can 
he used on walls and display boards and also in vari 
ous type ring binders, An extra half-inch margin pre 
vents mutilation of inserted photos and 
Matching mounting plates are available for 
board displays 


now Warpitnyp 
Photos lay 


easy to 


rigid 


and easy to « hange 


are hang 


sheet 
wall 


6-15 


Every Inch An Outlet 


For freedom from fixed electrical 
adaptability to varying buyer needs 


outlets for 
Sull Dog Elec 
tric provides a wire molding that gives you movable 
electric outlets. Bull Dog 


Klectrostrip” mount 


quickly and easily on any surface and hand-forms to 


any room contour! 
tically 
wired to existing outlets eliminating cutting into wall 


Neat and unobtrusive, it is pra 


invisible when recessed, and the 


48 lune 


trip can he 


1956 


Receptar le plug clamp into the strip at any position 
outlets 
you need them 


assuring electric when you need them and 


where 


6-16 


For Appliance-Happy Househunters 


Following the built-in trend for today’s kitchen 
Brammer Manufacturing Company introduces a new 
kitchen tailored to fit all popular 
of appliances. Models can be had for 


line of cabinet 


brand built-in 


ovens. refrigerators, freezers and dishwashers, as well 


as for drop-in ranges and sinks, Cabinets are of wild 


grain birch and also offered in a variety of factory 


finishes, or supplied unfinished for applying what 


ever “make-up” best blends with a kitchen decor 


A Move A Minute 
When and 


apartment plans need 


house 


frequent checking for 
ize and other factors 
\. Lawrence Karp ha 
devised a cale-coordi 
nated diagrammer to 
make quick, profession 
al layouts. Where every 
day is moving day, the 

expedient of running a pencil through dozens of 
clearly marked fast 
and skillful means of arriving at furniture arrange 


contoured cut-outs provides a 


ments, or making plans for building or decorating 


Custom Brick-Panel Housing 6-18 
For Van-Packer Chimney 


Che introduction of a brick-panel 
housing for the Van-Packer packaged masonry chim 
Van-Pack 


er Corporation, Bettendorf 


new custom 


ney is announced by 
lowa. Constructed of cement a 
bestos. 
is available in 
red, and comes in 
foot The 
and rain cap Comes a 
embled unit for fast and easy 
Packer is a safe light masonry 
chimney which can be installed in three hours. It 1 
UL, listed for use with coal 
heating plant 


the new custom housing 
buff. white or 
2. 3 and 4 
length housing cay 
a pre as 
installation. The Van 
permanent weight 
all home 
and is approved by 


oul or gas for 
and incinerator 
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all major building codes Completely packaged in 
cluding the flashing. the Van-Packer Chimney is used 
in both new and existing one and two story home 


Self-Contained and Compact 6-19 


\ modernized line of 
commercial pat kaged alt 
conditioners has been an 
nounced by The Trane 
Company. Features of 
these self-contained units 
are quiet operation, smart 
appearance, and complete 
field accessibility and sers 
iceability. The simplicity 
of the cabinet design ena 
bles it to blend into any 
interior decoration scheme 
Io add installation flexi 
bility. over-all dimension 
have been reduced. A sin 

ule piece front panel can be released by a simple 
catch. and controls are concealed behind the name 
plate for easy access and to prevent tampering 


To receive further information without cost 
or obligation for any items reviewed, use the 


handy inquiry form on page 9. 


Put Them Where You Want Them 6-20 


Air conditioning eco 
nomically installed is pro 
vided by Carrier Corpora 
tion's flexible new line of 
fan-coil room “Weather 
maker Designed for new 
or existing small office 
buildings, hotel motel 
apartment house ho pi 
tals or residence they 
may be partially furred 
into the wall as shown 
here, completely enclosed 
free mounted or even su 
pended from or furred into 
the ceiling Available in 

capacities from 1% to 11% tons, the compact weather 
makers may be individually regulated by the room 
occupant and can be installed to supply air condition 
ing for all season 


Burning Machine for Developers 6-21 


surning piles of green wood from newly cleared 


land ] nov made much Casiel aster and cheaper 


f 
vith a machine developed by the John Bean Division 


of Food Machinery and Chemical Corporation. One 
man handle the whole burning ope ration. The Roto 
mist acts as a huge bellows to force the burning of 
green wood and when the operator wishes, he applie 
fuel right with the draft. The Rotomist blows 20,000 
cubic feet of air a minute to a distance of 125 feet. A 
nozzling arrangement introduces oil droplets through 


yut this column of air whenever the operator wishe 
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A place for everything — everything in place with 


4 4 ** ES For Legal Files 
“ [ S 10 « 15 
eat ~/7aver Sr. Size 


FILE | ° 
ENVELOPES |‘ %" |‘ ‘f= 


9x 12 
FOR REALTORS ' jr. Sine 


@ Progress of deal instantly visible 
@ No hunting for mislaid papers 
e@ Nothing omitted nothing neglected 
@ Printed check list covers every item 
ED BY REALTORS IN 48 S ANI ANA 


NEW POLICY 


WE PAY POSTAGE 
ANYWHERE IN USA 
. 

You risk nothing 


money back if 








not satisfied 


Just send $10.00 
and STATE SIZE 


Deal Severs’ make my work easy! 


LINCOLN PRESS, 407 E. 4th St., Royal Oak, Mich. 


Gentlemen 


Enclosed is my check for $10.00 
Rush 100 “Deal Savers 


Add 3 sales tax 


1956 

















Announcing ...|...... . 


The New jj Large Residences 


National Real Estate 


Estates 
Marketplace 


A Brand New Service Investment Property 
Designed to Help you 
Sell, Lease or Exchange: Commercial 
Buildings 


Do you have properties or sites suitable for out-of- 

town clients? Then let Realtors in other cities know . ss 

about them. Use the new “National Real Estate Mar- Industrial Sites 
ketplace” featured each month in the JOURNAL. 

Compare the cost of this service with other methods 

of circularizing or advertising such properties. Let om 

the JOURNAL make your contacts for you. Your Factory Buildings 
listings will be seen by executives and salesmen in 

the 12,000 leading realty offices around the coun- 

try, plus the real estate officers of major chain and 


industrial organizations. Shopping Center 
Space 


1 Time 3 Times 6 Times 
First column inch $30 $30 $25 
Each additional inch...$20 $15 $15 F ms 
Columns are 3°2" wide (or 20 picas). There is ar 
no limit on how large your ad may be. Mini- 
mum size is two column inches. 
Send copy and photographs by the 20th of 
the month preceding publication. Engravings 


will be charged at advertiser's cost. Subdivision Sites . 
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BIRMINGHAM, ALABAMA 


Industrial Center of the South 
Place Your Warehouse or 
Manufacturing Plant Here 


e 11.5 acres on Seaboard R. R. for $18,750 


e 12 acres approxi., served by 
board, close in, for $66,000 


R. tor $15,000 


Southern and Sea 


e 12 acres on Southern KR 


e 9.175 acres on Frisco R. R., industrial water clos 


in, for $44,000 


e 35 acres Pinson Valley 
water, for $1,500 per acre 


WARRIOR 


L&N R. R 


industrial 


RIVER 


e Consult us for 
channel to gulf 


sites, 9 ft 


We welcome inquiries on all classes of real estate in 
Birmingham and Alabama, including residential 
mercial, industrial and farm properties 


Robert Jemison, Jr., S.1.R. 
JEMISON REALTY COMPANY, INC. 
REALTORS 


Established 1904 


com 


2105 Third Ave. N 


Birmingham Alabama 








Lease-back on Midwest Property for AAA-| rated 
(over $250,000,000) tenant, 12-year lease, annual 
rental over $40,000. One year old building, 15-year 
mortgage balance approximately $300,000, Will sell 
equity for $150,000. Buyers must purchase stock 
Buyers only. Buyer's agent must identify your buyer 
No commissions paid. 


Send replies to 
Box 16-€ 
NATIONAL REAL ESTATE AND 
BUILDING JOURNAL 
Sixth Ave. S.I 


427 Cedar Rapids, lowa 











APARTMENT HOUSE (608) 
965 Avenue C., Bayonne, New Jersey 


50’ x 100%. $20,000 over 
years, $125,000, 4°, 
7ation.) 


mortgage. (Mortgage, 28 


interest and 14‘ amor 


of the 


It has colored tile baths 


Exterior 
new brick 


rstory, 5-year-old building | 


modern ap 
pointments in its 17 units 

Want property that can be cashed out or half cash and 
summer cottage in eastern section of the United States 


C. B. Snyder Realty Co., Inc. 


61 Newark St., Hoboken, New Jersey Phone: SW 2-3800 
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Janie 


ACRES 


EIGHTY 
ot scen 


Kansas 
}-bath 


rugged beauty 25 miles southwest of 


City. Large hill top beautiful 5-bedroom 
overlooks 


Perfect tor family 


rain h horn Mmionre than an acTe 


sized lake living, recreation o1 


business entertainment 
Addre 


8 inquiries to 


J. C. NICHOLS COMPANY 


$12 Ward Parkway Kansas City 12, Missouri 


CHOICE PLANT SITES | 
3 Acres to 150 Acres 


Lease - Lease Back - Sale 


Build to Suit 


CARTERET 


Industrial Center 


Middlesex County 





All Utilitic Jer ‘ 


2500 Ft 
at Interchange 


y Central KH. I 


ilong Jersey ‘Turnpike 
#12 
York Cit 
to Philadelphia 


Excellent Labor Market 


O Minute to New 
> Minute 











BROKERS FULLY PROTECTED 


Alexander Summer Co. 


REALTORS 
INDUSTRIAL DEPT. 

rFEANECK 
T'Eaneck 6-4500 


NEWARK 
MArket 4-4800 
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MOTEL 


» Re 2 tohke { «a ' 
In the Fabulous Florida Keys! | EUREKA. CALIFORNIA 


MARATHON 
HOTEL, MOTEL and DOCKS 


at Marathon, Florida 


The busiest spot in the booming Florida Keys, only par 
tially developed, now available for further development 
Can easily be greatest year-round resort in Florida! 
Present improvements include 31 cottages, 4 apartments : 
Drive-In Restaurant, Cocktail Lounge, Roof Garden Are you looking for a good motel in a fool 
Dining Room, 50-berth Marina, 1400’ fishing pier 
50 x 100 modern swimming pool, Lighthouse, Office and 
65’, 50-passenger fishing boat “Marathon Lady.” well-established and with an annual gro 
Price: $850,000 over $50,000. Retiring owner will acce pt 


Terms: $250,000 cash. Balance 20-year $50,000 down in cash, first trust deed or 
PM mortgage @ 5%. good income property. For pictures and 


proof location? Here is one practic ally new 


full information, contact 


FLEISHER & SPAIN 


‘a REALTORS 


Richard Fleisher Robert F. Spain 
(i yustice SCOTIA, CALIFORNIA 
VF 


9515 Harding Ave. UN 6-7646 


“eit ea 3 ie ‘ | B ! R M I N G H A M 
MICHIGAN 


Brochures on request. 





58,000 SQ. FT. 
OF FLOOR AREA 


Here in the delightful Birmingham-Bloomfield 
Hills area is a charming story - and - one - half 


Farm Colonial design 


Master bedroom and bath on first floor 


$ bedrooms and bath up. 


Wy Yip, Yj 
yy | 
IDEAL LOCATION’ Wy LEASE! Freplaces in both living room and library 


Yj 
Y 
Mii “, Z 
FOR LARGE VOLUME lien. On almost an acre this i uburban living at it 
RETAIL SALES ... high consumer traffic best in an old apple orchard setting! Only 2 year 


with almost limitless sales potential ! old. Birmingham School system, of course 
Warrants immediate investigation! $39,800 


Brochure Sent on Reguest 


WRITE, WIRE, OR PHONE WOODWARD 5-5440 


“LEONARD P. REAUME CO. 
Reallor 








—— aon 
4 | & BENNETT 


INC 


PENOBSCOT BUILDING « DETROIT 26. MICHIGAN 
237 S. Woodward Ave. Birmingham, Michigan 
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DRY CLEANING PLANT 


latest machinery petroleum 


has fur ste 


Equipped with the ty pe 


wage vault, one 


Sales 


modern plant good lay out 


truck 


$100,000 per year 


and one store in shopping center iverage 


five year record. (¢ 
Buildings le 


50 mile s of 


ipacity for greater 
Lan ated in city 


Sacrifice 


volume ised i progressive 


within Evansville $69,500 


ionable terms to qu ilified buyer 


MEAT PROCESSING PLANT 
hotels 
industrial plants and over 2,000 accounts for frozen food 
Products established 
Plant i 


Accounts consist of restaurant, institutions and 


with 
le ti 


volume 


plan club 
local 
type 


over tmiany years 
well equipped with moc 


for 


acct ptam « 


heavy duty machinery with capacity 


$440,000 sales per year. Unlimited 
tilable for 
of responsibilities and 


5.000, includes | | 


ind 


far in excess of the 


opportunity for expansion. Owner ay counsel 


Wants relief from pressure 
Sale 


hah 


agement price $7 ind build 


le “ase d 


STAN HEUGEL, REALTOR 


11S. E. Third Street Phone HA %-3165 
EVANSVILLE, INDIANA 


ings. Buildings can be 





FOR SALE NEAR NORFOLK, VIRGINIA 


153.6-Acre 
Industrial Site 


On deep water channel, railroad and 4-lane highway 


e The largest remaining tract with dee p water front 
age available for industrial purposes in this active 
Eastern port 

e Unequaled location for manufacturing plant, bulk 

Many other 


oil distribution terminal warehouse 


uses 
e 3470’ frontage on South Branch of the 
River (35’ 


© Virginian Railway 


Elizabeth 
10’ channel at mean low tide 
connecting with 8 trunk line 
traverses property for 3070 teet 

ailable Also 
natural gas and other industrial fuels and utilities 


labor la A 


e Unlimited high voltage electricity ay 


favorable 


. Ample dependable labou 


@ Owners will divide into 2 tract 


Offered 


on prope rt 


it $215.000 
NR-44529. consult 


PREVIEWS Inc. 


The 


For detail 


National Real Estate Clearing House 
19 E. 53rd St., New York 22 . 


BOSTON * CHICAGO . 
PALM BEACH ¢ LOS 


PLaza 58-2630 


DENVE! ¢ PHILADELPHIA 
ANGELES ¢ SAN FRANCISCO ¢« PARI 
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AN UNUSUAL PROPERTY 


for office, clinical or fraternal 
purposes 
. 


Only seven block 
Haute with 


tinguished 


s district of Terre 
block, this di 


building 


bu itt 
i full half city 
14-room 
with five-room ipartment 
main buildis ie ~well-arranged 
ind both buildings are of masonry and 
perfect repair. Features include passenger elevator 
trance hall with marble walls, three baths on second floor 
bath on ground floor and in basement, and full bath in ¢ 
Heat is by zoned-control tem 


from the Loo 


vround covering 


property include ind 
rear building 
Rooms of the 


office use 


main 
ind five il 
for 


teel in near 


wuraue 


gener il 


main en 
half 
irae 


ipartinent team 


d be pleased t ~yperate with 
0 ba t auth 
propert through then 


' rized 
if the lal 


Taxes, payable 1956, are $2,484.18 


Authorized sale price: $100,000 


NEWLIN-JOHNSON CO. INC. 


604 Ohio Street Star Building 
TERRE HAUTE, INDIANA 





To Sell, Lease or Exchange... 


>in) Le office 
ertising eclalized, hard 


D> 
NATIONAL REAL ESTATI 


national cover it nomina 


the doors of | iding real estate 
ll over America by ad 
to-move properti inn thee 
MARKETPLACE. Get full 
rates for 


open 
properties like the 

Commercial Buildings 

industrial Sites 

Factory Buildings 

Estates and Large Residences 

Hotels, Motels, Resorts 

Shopping Center Space 

Farms and Ranches 

Subdivision Land 


bond ' r local 
‘ ' 


Break the 
dvertising ul 
jualified to find 


1 prope 


« right be 


NATIONAL REAL ESTATE AND 
BUILDING JOURNAI 


427 Sixth Ave S.1 lowa 


Cedar Rapids 


199¢ 


duane 





( YAN you top this? Peter B. Ruf 
A fin, New York 
City’s largest new office building, 
Mobil building on 42nd 
and Lexington, the struc 
ture’s entire 1.5 million square feet 


co-owner of 


Socony 
leased 
single-handedly, It is estimated he 
saved $2 
missions for himself and his part 
Realtor John Galbreath of 
Ohio 


million in leasing com 
ict, 
Columbus 


If you've read but a fraction of 
the information available about 
FHA’s Section 221 mortgage insur- 
ance, it will probably surprise you 
to know that just last month the 
nation’s first section 221 house was 
started, Corpus Christi, Texas, has 
become the first city in the nation 
to start building under the special 
program designed to rehouse low- 
income families displaced by an 
urban renewal project’ on other 
governmental action. The 212 
units are a result of displacements 
from a $75 million and 
highway system. 


freeway 


Want to check on the work of 
your telephone girly Just ring your 
and ask 
advertised 


about a 
Better 

I his 
will give you a crystal-clear idea of 
whether the 


ollice sometime 


house you saw 


yet, ask for a certain salesman 


prospect is greeted 


NAA-1 rated 
with SO.000 to 


tenant will lease any type Bidg 
100,000 sq. ft. with ample park 
ing, located anywhere east of Mississi pr ke 
with 200,000 population within 15 mail 
Broker cooperation invited 


Mitchell Realty Co., 276 th Ave., N. ¥. ¢ 


__ Training vo. — 


FUTURE REAL ESTATE 
Brokers, Appraisers, Managers 


lnvestiaate our Home Study and Residential 


courses in Real Petate. Includes all phases of 
the business. Send for bie FREE CATALOG 
today, No obligation, Approved for World 
War Il and Korean Veterans 


WEAVER SCHOOL OF REAL ESTATE 
(Est. 1936) 
2020N Grand Avenve Kensas City, Me. 











and 
want to do 


with the cordiality 
that will make him 
business with your company 


simcerity 


Appraisal demonstrations and 
mock condemnation 
cellent ideas for Board meetings. 
The Indianapolis Real Estate 
Board put one on last month under 
sponsorship of the Indiana chapter 
of the Appraisers Institute. Five 
Realtor - appraisers, two attorneys, 
and a superior court judge took 
part. 


trials are ex- 


William (Bill) Elliott of El 
has launched a housing project in 
lyler, Lexas nevro 
families. He has subdivided a 27 
acre plot into YO 
60'x 130% in size The 850-square 
will sell for $8,500 to 
FHA and VA finane 


Paso 
exclusively for 


lots averaging 
loot houses 
$9,600 unde) 
ing 


By June 15, a l4-man delegation 
of American home builders will be 
in Moscow starting a 30-day tour of 
Russian housing. NAHB President, 
Joe Haverstick, expects the Rus- 
sians will “make freely available 
the information on their housing 
techniques and materials.” It will 
be interesting to see if the builders 
find any materials or 
superior to ours, 


techniques 


SACRAMENTO 
REAL ESTATE BOARD 


has positior yen for full time male executiv 

secretary. Real Estate Board experience necessary 
Attractive salary for qualified moar 

Direct inquiries ¢ 


P.O. Box 243, Sacramento, California 





Baked Enamel on 30 Gauge Metal 
“Write for FREE SAMPLE, Illustrated 
Literature and Prices 


LANCELOT STUDIOS 


100 SEVENTH ST., PITTSBURGH 22, PA. 








In St. Louts, the home buildet 
have set up 4 Improve 
ment It wall 


furnish complete information tor 


COMMUNIC 
information center 


persons interested in) remodeling 


their homes. This is an excellent 
public relations gesture for a real 
estate board or home builders’ as 
information, write 
215 North Meramec 


Missourt 


sociation. For 
Far! Bumilles 


Avenue, St. Louis 5 


Realtors in St. Louis are getting 
a boost from the press. The Globe- 
Democrat is running a_ series, 
“Know Your Real Estate Broker.” 
Each weekly article devotes a full 
column to one broker, showing his 
picture and giving his background 
and company accomplishments. 
Perhaps you could promote this 
idea with your real estate editor to 
help focus more attention on the 
importance of real estate men in 
your community. 


Secretary ol Deltense Wilson wall 
lead the board choosing the “In 
dustrialist of 1956 Walter S$ 
Schmidt, Cincinnati Realtor 
charte! president ol the Society ol 
Industrial Realtors, announces that 
Wilson will make this eighth an 
nual award during the Novembe 


NAREB convention in St 


and 


L.outs 


Ralph G. Schwebemeyer, SIR of 
Newark, New Jersey, has set a new 
course record for industrial broker- 
age by selling the same $4 million 
plant twice in three months. In 
November Schwebemeyer sold the 
three-year-old, 160-acre Studebaker- 
Packard plant to the Volkswagen 
automobile firm of Germany for 
$3,950,000. When Volkswagen 
abandoned its plan to set up an 
American assembly plant, Schwebe- 
meyer sold it to the Okonite Com- 
pany, electrical products manufac- 
turer, for $4,205,000. 





Corrections 


Conditional Con 
April 


In the article 
tracts Can Spoil Your Sales 
1956 Journal, page 444, the 
by-line erroneously showed he prac 
Joseph l Abra 
author, is an attorney a 
\tlanta 

Add the tollowing mame to the 
Des Moines lowa) Board of Real 
tors membership list on page 214 of 
the April Official Roster Meier 
Carl, 1530 Sixth Avenue, De 
Moines Also, on 


revise the name shown for the ex 


tices law in Miami 
ham, the 


law in 


lowa page 12k 


ecutive secretary of the San Berna 
California) Real Estate Board 
Alice Wilson, 63% D 
San Bernardino 


dino 
to read 
Street 
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ARE YOU PREPARED 


To Bid and Build Your Share of the 
New Military Housing Program? 


", ae - 


™ phatig fy ges 


American Houses is ready, willing and able to help you 
© Because AH has done more military housing than any other 
prefabricator 
Because AH is the largest prefabricator of 2-story garden apartments 
Because AH has three plants strategically located to serve any 
area east of the Mississippi Valley 
Because the 25 years’ experience and know-how of AH are at 
your disposal 
The new military housing program represents a large, profitable 
opportunity to project builders. All designs are adaptable to 
the lowered overhead savings of prefabrication. But because 
of this program's size, there are problems in which you could 
Renies Miandad Giinen Cheetos: of Garten Move use the assistance of a company which has led all prefabri 
Base, Va., show examples of 2-story construction cators in this type of construction. American Houses is ready 


to sit down with you today and give you that assistance. Take 
Typical six family building at Fort Bragg Title Vill 


advantage of this opportunity! 
project combined attractive one and two story units 


American Houses Inc. 


AMERICA'S GREATEST HOME VALUE 


Attach coupon to your letterhead 


ICAN HOUS $| 
AMERICAN HOUSES, INC AMERICAN HOUSES 
Dept. RE4, 165 West 46th St., New York 36, N. Y 


Gentlemen: | am interested in how American Houses can give large 
project builders assistance and save them time and money Please 


send me further information today 


Signed 
American Houses has a franchised builder policy for contract and 


single house builders. Write for information 





